BRBEERERLE, #4565, %551, 65—76 (1996)

NEZR— VY —EXOHSAIMEICREET 2 HF
—Fiilch I3 A{AEEANAENHEREROSMERL T—

An empirical study on the social price for selected public sport services :
Through the analysis of public gymnasium user’s price-conscious in F-city
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Abstract

The main purpose of this study is to reexamine price construct and clarify
the components of intangible social price in the field of marketing for public
sport services, namely social marketing. Therefore, the conceptual model of price
that has been proposed by Fine (1981), Crompton and Lamb (1986), and O’Sullivan
(1991) is used to operationalize the price construct. The 30 price attribute state-
ments capturing the 6 dimensions of price are developed in the context of selected
public sport services. Questionnaires containing 30 items are administered to a
total of 1,200 users of six different types of public gymnasium in F-city. Six
hundred twenty-three usable questionnaires were returned, resulting in a response
rate of 51.9%. Principal component analysis and oblique rotation by OBLIMIN
procedure in SPSS-X are performed to identify the overall dimensions of
price in selected public sport services. Factor scores are then computed every
sample to compare for differences in frequency of usage (user status).

The main findings of this study are summarized as follows :

(1) Using a principal component analysis, six factors representing
dimensions of user’s perceived price emerged. They are named as ‘embarrassment
costs’, ‘congestion costs’, ‘opportunity cost’, ‘effort costs’, ‘psychic costs’,
and ‘monetary costs’, respectively. This finding suggests that the price construct
depends on both the monetary price, and the social price which involves
nonmonetary price such as embarrassment costs, congestion costs, opportunity
cost, effort costs, and psychic costs in the field of marketing for selected public
sport services.

(2) When mean factor scores are compared by user status groups (light user
and heavy user), these scores differ significantly for 4 social price factors such
as embarrassment costs, opportunity cost, effort costs, psychic costs of the 6
factor dimensions. In all, the study suggests that the social price concept should
be more mixed as one of the marketing mix variables in the strategy of
marketing for publuic sport services.

Key words : public sport services price social price monetary costs nonmonetary
costs
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