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Introduction

During the last twenty years North American and European businesses have
made a discernible shift towards more flexible modes of production and outsourcing
of all but the most proprietary or core functions (Ochel and Wegner, 1987; O’Farrell,
Moffat and Hitchens, 1993; Beyers and Lindahl, 1996). This has encouraged
increased specialisation and growth of information and knowledge intensive business
and professional services that underpin the competitiveness of manufacturing as well
as contributing to national GDP in their own right (Rubalcaba-Bermejo, 1999).
Although the balance is changing the manufacturing sector continues to be an
important source of demand for business and professional services. In view of the
indisputable role of a number of economies in the Asia-Pacific region such Japan,
South Korea, and Taiwan as global suppliers of manufactured goods (Dicken, 1991;
Eli, 1990; Stevens, 1996) it seems reasonable to anticipate parallel expansion of
business and professional services. It is not at all clear that this has been happening
in practice; there is a gap in countries such as Japan between the rise of
manufacturing production and the parallel development of business and professional
services.!

It is unlikely that the scale of Japanese industrial development and manufacturing
exports, in many cases associated with global market leadership in sectors such as
electronics, has been achieved without drawing upon the specialised knowledge and
expertise made available by producer service firms. But in the early 1990s there
were doubts about the international competitiveness of Japanese services industries
(Enderwick, 1990). This coincided with a growing recognition that service

industries could and should be part of Japan’s economic development (see for



example Nukazawa, 1980; Self, 1984; Horiye, 1984; Sheridan, 1984; Miyauchi,
1987; Sawa, 1992; Matsumoto, 1992). It could be, of course, that the
comparatively recent and rapid emergence of the Japanese industrial complex has
made it easier to obtain producer services of a suitable quality from the more mature
in North America and Europe. In effect there is a global regional division of labour
whereby Europe is a net exporter of producer services while the Asia-Pacific is a net
importer.  This is assisted by ongoing process of deregulation and trade
liberalisation in services (Stern, 2001; Cuadrado-Roura et al, 2002). Thus, the UK
has a positive balance of trade in services with Japan, except for transportation and
travel but, with exception of construction and to a much lesser degree financial

services, Japan imports more services from the UK than it exports (Table I-1).

Table I-1  Net balance of trade for selected services, UK and Japan, 2005

Service Japan UK
Transportation -2282* -2024
Travel -12572 -15938
Communications -111 372
Construction 1227 67
Insurance -531 698
Financial 1185 18393
Computer and information -659 3722
Royalties and licence fee 1495 2327
Personal, cultural and
recreational -510 1178

Note: 1. £million (E1 = ¥220).
Source: Japan’s Balance of Payments Statistics, Ministry of Finance, Japan;
United Kingdom Economic Accounts Quarter 2 2006, National Statistics

There has been a discernible shift in the UK’s net international investment position



in Japan with respect to services. In 1997 and 1998 financial services comprised a
larger share than real estate and business services in 1997 and 1998 but the pattern
was reversed for 1999 and 2000 (Office for National Statistics, 2001). Meanwhile,
even though the national economy for the last decade been depressed by comparison
with the boom period of the 1980s, outward foreign direct investment between 1
April 2000 and 31 March 2001 continued to be dominated by manufacturing (£68
billion), transportation (£127 billion) and finance and insurance-related services (£49
billion) (Ministry of Finance, 2001).  Knowledge- and information-intensive
producer services, as part of the general category ‘services’, are minor players in
foreign direct investment with a value of just over £10 billion between 1 April 2000
and 31 March 2001. There were no net investment flows from Japan into the UK
for real estate and business services between 1997 and 2000; they were dominated
(for services) by finance and insurance.

From the perspective of producer service firms, such as those from the UK,
looking to invest in new markets such as those of Japan and South Korea there are a
number of considerations. First, the differences in culture and markets; second, the
intensity of the competitive environment that requires suppliers of producer services
to simultaneously combine quality, flexibility, efficiency and agility; third, the subtle
rules of doing business that are very different from those of Europe or North America
(Lassere and Redding, 1995); and, fourth, the regulatory obstacles to developing
commercial opportunities. The difficulties confronted by overseas service firms
seeking direct representation in the Japanese market, for example, are well
documented (House of Commons, 1998). However, deregulation of the insurance

market, where the concept of insurance broking for example is still relatively novel,



is progressing and London-based firms now have Japanese asset management
opportunities previously denied to overseas firms. However, foreign lawyers and
legal services firms, for example, are still subject to significant restrictions such as
tight limits on the formation of partnerships with Japanese lawyers (Drolshammer
and Pfeifer, 2001). This has the effect of encouraging Japanese corporations that
have a significant presence in markets outside Japan and are familiar with the quality
and international scope of the producer services available from North American and
European firms, to source their requirements from outside the country.

This paper is a preliminary attempt to explore the veracity of the observation that
Japanese producer services have lagged behind its manufacturing sector using
comparative evidence from secondary data on producer services in the UK and Japan
and some primary information on the use of producer services by Japanese firms
located in the UK. This part of the analysis draws upon a number of interviews
undertaken with a sample of Japanese subsidiaries in the UK during early 2002.
Unlocking the way in which producer services are produced and consumed, and the
relationship between demand and supply is a necessary part of understanding the role,
scale and characteristics of producer services in some of economies of the
Asia-Pacific such as Japan. In this context it is useful to examine the use of

producer services by Japanese firms located in the UK.

Services in the Economies of Japan and the UK

At first glance the structure of employment in Japan is broadly similar to that of

the UK (Table 1-2), reflecting the ongoing deindustrialisation experienced by both



economies (Matsumoto, 1996). Service industries comprised just over 67 per cent
of Japanese employment in 2006 compared with some 80 per cent in the UKZ.
More than one in five employees in Japan is in the manufacturing sector while for the
UK the ratio is slightly higher than one in nine.  Within the service sector the
shares of employment in transport and communications are similar; the major
discrepancies arise with respect to Finance & Business services and Education,
health and public administration (see Table 11-2). For the latter the difference

between the UK and Japan is especially marked.

Table I-2  Employment Structure, Japan and UK, 2006

Japan UK
Sector (0,000s) (000s) Japan (%) UK (%)
Agriculture and fishing 284 428 4.47 1.38
Energy and water 33 181 0.52 0.58
Manufacturing 1173 3,325 18.46 10.71
Construction 549 2,156 8.64 6.94

Manufacturing and others® 2,048 6,090 32.23 19.61
Distribution, hotels and

restaurants 1,463 7,035 23.02 22.65
Transport and
communications 506 1,863 7.96 6.00

Finance & Business services® 711 6,166 11.19 19.85
Education, health and public

administration 1,069 7,939 16.82 25.56
Other services 558 1,964 8.78 6.32
All Services 4,307 24,967 67.77 80.39

Total 6,355 31,058 100.0 100.0

Note: 1. Japanese data include Forestry and Mining.
Note: 2. Japanese data include Waste disposal business (S1C85),
Automobile maintenance services (SIC86), Machine, etc. repair
services (SIC87) and  Goods rental and leasing (SIC88) .
Source: Labour force Survey, Statistics Bureau, 2006, Japan; Labour
Market Statistics, National Statistics 2006, UK.



Approximately 30 per cent of the establishments and 42 per cent of the
employment in ‘services’ can be classified as producer services (Census of Service
Industries of Japan, 1999).®> More telling perhaps is the data in Table I-3 which
shows that while there are three times as many business establishments in Japan as in
the UK (which is partly a function of the difference in the size of the total labour
force, see Table 1-2), the total number of selected producer service establishments is
very similar. However, because the average size of these establishments (number of
employees) may be different some caution is necessary when interpreting such
figures. But even if this is a consideration it is probably insufficient to explain
away the large difference in the share of producer service establishments in the two
economies; just over 2 per cent of the total for Japan compared with almost 8.5 per
cent for the UK in 1999 (Table 1-3). Some of the major differences in the share of
establishments are found amongst those services that have been most prone to the
demand generated in the UK by externalisation, namely software consultancy and
supply, advertising, legal services, labour recruitment, and accounting and auditing
services. While the data in Tables I-2 and 1-3 are far from comprehensive, they do
suggest that there are some significant structural differences in the sectoral
composition of employment between Japan and the UK. Further, the major source
of these differences is producer services, whether measured by employment share

(Table 1-2) or by share of total establishments (Table 1-3).
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Table I-3 Number of establishments, selected producer services, Japan and UK,

1999
No. of Share in all
Industry SIC No. establishments  industries (%)
JP UK JP UK JP UK

Renting of machinery and
equipment without operator and of 79 71 31,612 12430 051 078
personal and household goods

Software consultancy and supply 821 722 14136 55895 023 3.0

Data base activities 82B 724 1,264 455 0.02  0.03
Data processing 82A 723 4,449 860 0.07 0.05
Advertising 83 74.4 10,779 10,020  0.17  0.63
Legal activities 841,842 7411 24542 22,685 040 142

Accounting, book-keeping and

e oL 843 7412 33,115 19,675 0.53 1.23
auditing activities; tax consultancy

Labour recruitment and provision

865 745 4,500 10,665  0.07  0.67
of personnel

Research and development 92 73 2,723 2250  0.04 0.14
Total: selected producer services 127,120 123,935 204 845
All industries 6,203,249 1,595,705 100.0 100.0

Note: For the purpose of matched comparison, Japanese data (SIC 1994) and UK data (SIC1992) are used.
Source: Establishment and Enterprise Census, 1999, Japan; Business Monitor, Service Analysis of UK
Business, 1999

Explaining the share or producer service activities in Japan

In view of the major role of Japanese manufacturing in the domestic and, in
particular, the global economy the limited representation of producer services is
surprising. There are a number of possible explanations. First, there appears to be
a fundamental difference between Japan and the UK with reference to the value
attached to ‘service’. In Japanese culture ‘to serve’ is to provide something that is

‘free’; something that is intangible as if a service is not regarded as possessing value.
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The idea, for example, that the higher the fee the better the service to be expected is
accepted, if only implicitly, by UK firms but much less so by their Japanese
counterparts. Second, it could be hypothesised that Japanese firms have no need for
the expertise externally provided by knowledge and information intensive producer
services? This is difficult to reconcile with the success of Japanese corporations in
international markets; Japanese products have strong competitive advantages in
world markets. This has surely only been achieved via, for example, a sound
working knowledge of the way overseas markets function and the astute use of inputs
such as design, marketing and related strategies to ensure that their products are
competitive?

Part of the answer may be provided by the way in which Japanese corporations
engage in service bundling. In order to maintain their competitive advantage,
Japanese manufacturers bundle together many kinds of information and software
services that users of the product might usually (from the North American or
European perspective) be expected to select separately. Internalising producer
services into the production system ensures that these ‘supplementary’ services add
value to Japanese products (Nishimura, 1995). Japanese computer manufacturers,
for example, have routinely sold hardware that includes some “free’ or reduced cost
customised software in the belief that this adds significantly to the value/performance
of the product. This reflects an important difference between software producing
activities in, for example, the USA and Japan. According to Hayashi (1993), US
software industries concentrate on the supply of standalone package software (about
50 per cent of total output) while Japanese software firms concentrate on low

productivity customised software. Packaged software comprises only some 15 per
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cent of the output of the latter. Japanese firms tend to unbundle only
labour-intensive services that are outsourced only in the interests of reducing costs.
On the other hand, in contrast to the situation typical in the UK, the conduct of
Japanese business is still dominated by longstanding relationships between client and
supplier (Ito, 1989; Hashimoto, 1993). In order to maintain these relationships in a
changing technological and information-rich environment in which service inputs are
an acknowledged tool for business strategy, suppliers provide services as a free good
which benefits both firms. Most services are regarded as something thrown in; in
other words, the profit from selling goods can compensate the loss of selling services.
This is a form of ‘cross subsidisation’ based on an informal “agreement’ or *‘conduct’
which ultimately acts as an obstacle to the unbundling of services. One of the
consequences is that the market for externalised services is underdeveloped in Japan,
at least on the basis of evidence from computer software industry (Hayashi, 1993).
Assuming that these circumstances apply across the Japanese business system, the
scope for unbundling services and for firms specialising in knowledge or information
services is reduced. This unique bundling system restricts the development of
service market specialisation and growth. Changes may be about to occur, however,
as one of Japan’s “‘Big Four’ audit firms, for example, joins up with international
audit firms such as Deloitte Touche. Building on its tradition of trust and integrity
for audit work Deloitte Touche Tohmatsu has expanded its portfolio of services to
include management and tax consulting (http://www.tohmatsu.co.jp/).  This marks
the emergence of full service professional service firms offering clients economies of
scope that can be fitted to their size and growth plans (Ishihara, 2001). This is

much closer to the model typical of the larger European or North American producer
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service firms (Enderwick, 1989, Nachum, 1999, Roberts, 1998).

It is also possible that the *needs-demand gap’ is wider in Japan than in the UK.
Japanese firms recognise that externalisation of the their requirements for
professional services is an option but the range and quality of these services available
from the domestic market has been inferior to the equivalent in the UK where, in
activities such as computer services or advertising, the much larger number of firms
relative to the size of the market suggests significant specialisation and competition
(see Table 3). This s, at least in part, a function of the propensity of UK firms to
outsource more frequently than Japanese firms. Fourth, since services are regarded
as an expense rather than a cost to Japanese firms, managers are inclined to bundle
the supply of producer services in-house (except for labour-intensive services), thus
limiting the demand for externally-provided producer services. This, in turn,
contributes to the underdevelopment of the market for producer services as well as

making them expensive because of the limited competition.

Large corporations for the supply of producer services in Japan

The underdevelopment of the market for producer services in Japan can also be
understood in relation to the tendency for very large corporate organisations, such as
the banks, to provide a comprehensive portfolio of services for their clients that
includes producer services. In markets such as those of the UK these are provided
by freestanding, often small, specialist firms. For example, the Mitsubishi UFJ
Financial Group (total assets ¥187,046,793 million - year ended March 31, 2006)

comprises 46 group companies (stock holdings) in Japan of which some 50 per cent

-14 -



are only loosely related to the provision of the bank’s or securities’ core business in
financial services. This is typical of all banks in Japan and it can be illustrated
using the example of a local bank such as the Bank of Fukuoka. Althoughitisa
medium-sized regional bank (total assets ¥7,715,610 million - year ended March 31,
2006) it reveals a diversity of service provision that incorporates a considerable

range of non-financial services in its portfolio (Table 1-4).

Table I-4 The group companies of Fukuoka Bank, 2005

Share of Capital

Company ear o_f stock  (million Main business
foundation :
holdings(%) yen)
Fukuoka Bank 1978 45 30 Guarantee of debts
Guarantee Co., Ltd.
Fukuoka Computer 1979 40 50 Information processing, software
i development
Service Co., Ltd. Staffing of software development
worker
Computing
Fukuoka Bank Office 1988 100 100 Printing, bookbinding and delivery
Service Co., Ltd. of documents
Expenses of office
Personnel placement
Staffing service
Education and training
Deposit of slips, account book and
documents
Realty estate broker
Maintenance of real estate
Fukuoka Bank 1976 100 100 Assortment of letters and documents
; i Computing
(B:lc,I)SII'I]_et(SjS Service Printing, bookbinding and delivery
N ' of documents
Cash adjustment, maintenance of
ATM
Fukuoka Loan 2003 100 500 Garnishment
Servicing Co., Ltd. Loan collection
' Intermediating and consulting of
loan collection
Management of collateral asset
properties
Support revitalize corporation
Fukuoka Bank Real 2000 100 30 Valuation of collateral asset
Estate Valuation Co., properties
Ltd.

Source: http://www.fukuokabank.co.jp/home_kabunushi/index.htm
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It diversified into computer services and any other type of services such as
personnel placement, staffing service, real estate maintenance, and a printing and
bookbinding service.

The Japanese general trading companies (sogo shosha) also perform an important
role in the supply of producer services. Trading companies, such as Mitsui & Co
which has 240 group companies, supply goods and producer services both to clients
within Japan and to the establishments of major Japanese corporations located
elsewhere in the world.  Although held in stock by the parent company the group
companies are largely independent (some data on financial flows cannot be accessed
via the consolidated accounts) so that transactions are classified in the Japanese
census by the principal activity of each group company or subsidiary, not by the
activity of the parent company. If the latter was the case, it could be argued that the
low level of producer services employment in total employment in Japan is a
function of the internalisation of transactions amongst the companies incorporated
within sogo shosha or the kieretsu.  But this is not the case so that the explanation
for the low level of producer service activity must therefore rest with the preference
of Japanese firms to source most of their producer services in-house. Alongside
this they may also, where necessary, undertake services transaction primarily with
other companies within their group. Thus, all the Bank of Fukuoka companies
shown in Table 4 sell most of their services to the bank’s headquarters and its
branches (personal communication, Bank of Fukuoka, March 2002). Such ‘internal
outsourcing’ is seen by the bank as a way of reducing costs but these services are not
marketed to other companies, especially to other banks, because of the risk of

passing on proprietary information to competitors. Cost reductions for the supply of
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specialised services are achieved by spinning off specialised activities into

companies within the group.

The preference for internalisation

As Beyers and Lindahl (1996) have argued, it is the need for specialised
knowledge that is by far the most important factor stimulating the demand for
producer services. Cost-reduction is not important. It seems that this prerogative
has yet to develop amongst Japanese firms.

The internalisation of producer services is encouraged by a preference for
bundling services, which is also a way of maintaining a high level of confidentiality
about a firm’s activities. This is a legacy of traditional Japanese business practice.
In addition, externalisation of producer service consumption is considered more
expensive than internal production.  This position is accentuated by the difficulty of
obtaining the kind of specialised business and professional advice that, for example,
meets corporate expectations in respect of quality and price. This, of course, is a
vicious circle; demand does not stimulate supply and the supply of producer services
does not improve and diversify because of limited demand.

The information shown in Table I-5 is dated but if the column “In the future’ is
taken as an approximation for the present, then it is clear that, Japanese firms do not
generate significant external demand for the knowledge intensive or specialised
services considered essential for management by firms in the UK. Even if they do,
they tend to internalise these services while labour intensive, routine and

non-confidential services may be externalised on cost-saving grounds. Because
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Japanese managers take it for granted that they as individuals should have the
appropriate knowledge about all aspects of management, they believe that it is a
waste of resources to purchase external knowledge. ‘Yamashita and Nonaka (1996)
put this down to the way in which Japanese managers attach more weight to tacit
knowledge rather than the logical objectivism favoured by their US or European
counterparts. Although Yamashita and Nonaka (1996) do not infer this, it could be
interpreted as indicating that a Japanese manager with long experience is seen as a
significant asset for solving major business problems. Indeed, managers are
selected on the basis that they have accumulated so much experience that they do not
need to rely on any external knowledge and/or information to perform their duties.
If decisions are taken to purchase services externally, there is not much confidence
that the supplier will undertake the amount of work that has been commissioned.
Such market underdevelopment makes producer services elusive, expensive and

low-quality, so reinforcing the passive management attitude towards externalization.

Table I-5 Current and future externalisation of selected tasks, manufacturing
firms, Japan, 1986

Task Externalised (%)
At present In the future
Software 29.6 34.2
Information providing 10 27.9
Information processing 5.3 13.7
Leasing of facilities and machines 72.5 61.5
Rental of office furniture 23.4 16.5
Management consultancy 18.9 20.4
Temporary employment agent 5.3 23.8

Note: This number represents the share of firms answering "Yes". Because of multiple responses,
the percentage may exceed 100.

Source: White Paper on Small Business, 1986
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It would be a mistake, however, to infer that the limited range of producer
services activity in Japan or those available locally to the subsidiaries of Japanese
firms overseas are somehow inferior to those provided by their European on North
American counterparts. As long as other sectors of the Japanese economy,
especially construction and retailing (less so manufacturing in recent years), continue
to create employment opportunities, the share of producer services will remain low
by international standards. Although service production is by no means
insignificant, the preference for ‘service bundling’ disguises the ‘real share’ of
producer service activities in the economy but also sustains an immature market for
such services. As long as a significant number of client firms want a one stop,
comprehensive service from their suppliers, market segmentation will be

discouraged.

Sourcing producer services: Japanese subsidiaries in the UK

Given that Japanese electronics, automobile and other manufacturers have made
significant investments in plant and infrastructure in the UK since the 1970s and that
direct investment by Japanese producer services has been comparatively insignificant,
how have the UK subsidiaries of Japanese firms fulfilled their requirements for
producer services? A number of interviews were undertaken during March 2002
with the subsidiaries of Japanese manufacturing and service firms in the UK located
in Birmingham and the West Midlands. A Japanese logistics service firm

(subsidiary) in Birmingham which had several Japanese firms as clients cited their
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awareness of the need to use producer services which they sought to obtain them
externally. But rather than selecting UK suppliers of such services, they are usually
purchased from the subsidiaries of Japanese logistics service firms in the UK. The
main reason advanced was that Japanese suppliers can more easily understand how
the managers of a Japanese firm think, they can better appreciate their business needs,
and what they expect of a supplier. It was suggested that Japanese business service
firms are so attentive that they endeavour to anticipate the client’s every wish. This
‘supplementary service’ comes free of charge alongside the fees for the supplier’s
‘proper’ service. From the perspective of the Japanese manager this is generally
understood to be a part of the comprehensive service ‘package’ that is
required/expected. This package must also incorporate precision, rigorous
adherence to an agreed delivery schedule, and rapid responses to queries and requests
for discussions with the supplier. Furthermore, there is a tacit understanding that ‘a
nod is as good as wink’ in the working relationship between the client and the
supplier. It was argued that this form of “trust’ is much more difficult to construct
with non-Japanese business service suppliers in the UK.

Of course, it goes without saying that profit still takes precedence over all other
matters in decisions relating to the consumption of producer services by Japanese
firms. If the notion of “free supplementary services’ is incorporated into the
equation, it is perhaps not surprising that a Japanese subsidiary will, wherever
possible, do business with a Japanese service firm because it ultimately benefits the
bottom line. The preference for all inclusive services is also created by Japanese
business custom and practice which is different to UK business custom and practice.

A Japanese automobile parts company located in Telford indicated that it usually
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purchases some producer services from the subsidiaries of Japanese firms located in
the vicinity. The latter have opened operations in the UK on the basis that they
expect to transact business primarily with other Japanese firms. In these
circumstances, the subsidiaries of Japanese manufacturers have no reason not to
purchase their services from Japanese suppliers because the price and quality of their
services is similar to that of other UK firms. This occurs even though, as is the case
with the automobile parts company, the general manager and many of the staff are
British employees. As far as possible, the Japanese president of the company leaves
decision- making on the acquisition of producer service inputs to the local
management but does expect estimates for any particular task to be obtained from
UK and Japanese suppliers. Even if the estimates are comparable, however,

Japanese suppliers may be given preference because:

“Most of the local suppliers regard sales of services as another part
of business, separate from the sale of goods. They expect service to
be a legitimate consideration in business, and not to be "hooshi", a
service in the sense of devotion, which is the literal translation of
"service" in Japanese. The goods and services are not a "bundled"
business for them. On the other hand, Japanese enterprises regard
services as "bundled" to the product, and see it as a kind of
responsibility they have to take even after the sale, so that the users
will be satisfied using the product. They seem to think such "service"
Is a necessary tool that would lead to an increased credit, and/or a
key to the next business chance, even when the consideration is not
properly or adequately remunerated”.

(Interview with President, Automotive parts company, Telford,
March 2002)

The holding company of the Japanese automobile parts company also helps to
arrange the supply of logistics and financial services via its headquarters in Japan,

thus sourcing some UK needs from the home market.
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Furthermore, as mentioned earlier, Japanese banks and general trading company
perform a very important role in the supply of many types of producer services.
Because subsidiaries want comprehensive rather than separated (or unbundled)
services that are considered easier to manage, the banks and general trading
companies are advantageously positioned to act as suppliers. Client firms are happier
seeking a comprehensive service provided by one supplier. This makes for tight
relationships between supplier and clients. For example, a general trading company
has been spun off from a large automobile assembly company and now supplies
producer services, such as logistics, to a major automobile parts company in the UK.
Another example is a large Japanese bank that has set up a division that supports
overseas start-up activities by its Japanese client firms. It can supply not just
finance but also other knowledge and information about entry to a foreign market,
including identifying and selecting a suitable location, and how to respond to local
regulatory requirements.

The interview survey indicates that the subsidiaries of Japanese firms located in
the UK do generate demand for producer services, but the resulting transactions
(many of which are with Japanese service suppliers either in the UK or back in
Japan) are less transparent than is typically the case for transactions involving UK
firms.  Additional support for the unique attributes of service transactions between
Japanese service suppliers and their clients is illustrated by the case of a Japanese
manufacturing company that has purchased a local UK manufacturing firm. The UK
firm purchased a number of producer services from local sources and was, initially,
entrusted with purchasing financial, insurance and real estate services from local

firms on behalf of its new Japanese parent. But some problems emerged. The
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acquired firm continued its close relationship with a local bank but the latter,
contrary to the expectations of the powerful and well known Japanese parent firm,
did not lower the interest rate levied on business borrowings. Typically, Japanese
banks are prepared to offer lower rates; consequently the management now plans to
sever its relationship with the local UK bank in favour of a Japanese bank with the
appropriate business connections.  Furthermore, the parent firm is inclined to use
accounting and auditing services provided by the Japanese subsidiaries or branch
office of one of the leading global accounting firms but only alongside a Japanese
accounting firm. The latter can solve various problems because it employs Japanese
staff that understands the nuances of the client’s expectations. In the case of the UK
manufacturing firm acquired by a larger Japanese firm there is a willingness on the
part of the latter to retain the UK producer service firms used by the former, but only
if the costs are considered low enough. The priority is only the price, rather than the
quality of the knowledge or expertise provided, and on this basis Japanese producer

service firms are seen as making a larger contribution to their client’s profits.

Conclusion

The context for the use and supply of producer services is changing as a result of
ongoing globalisation, standardisation and market deregulation. The traditional and
rather limited domestic supply of producer services in Japan needs to diversify in
response to a more searching domestic business environment as a result, firstly, of
increased competition from foreign business, professional and financial service firms

that have recently been allowed direct representation in the Japanese market and,
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secondly, via the need for a response from domestic service producers. These
developments are certainly helping to develop the market for services, especially
knowledge intensive, management-related services such as market research,
management consultancy or various professional services.

It remains to be seen whether these stimuli to competition and a trend towards
more externalization can incubate new small and medium-sized producer service
firms.  The dominance of Japan’s transnational corporations in the domestic market
and in Japan’s foreign direct investment has been responsible for ‘hollowing out’
Japan’s SMEs in the form of declining profitability and decreasing numbers of such
firms (Cowling and Tomlinson, 2000). Much may depend on the future behaviour
of the banking sector or general trading companies (kieretsu) with respect to
outsourcing and the extent to which they channel demand to SMEs. The Ministry of
Economy, Trade and Finance now recognises that outsourcing will create market
opportunities and is providing support for new firms responding to a market

increasing in value from ¥17 trillion in 1995 to ¥33 trillion in 2010 (4 5

http://www.jetro.go.jp/investjapan). It is also supporting the diversification of new
business in information and communication services where the market is forecast to
grow in value from ¥38 trillion in 1995 to ¥126 trillion in 2010.

An understanding of the role of Japanese producer services requires the
recognition that they are the outcome of a different mode of production. The reason
why Japanese service activities in foreign countries are less competitive and almost
limited to supplying other Japanese firms, is that it is the characteristics of service
producer rather than the quality and reliability of the services provided that

influences selection by clients.  The evidence from the case studies lends support to
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the view that “Transactions among ethnic-owned firms are governed not only by
professional standards and economic interests, but also by culturally articulated
codes and community rules specific to this group” (Zhou 1996, 226). The
production behaviour of producer services needs to mirror the national character in
order to make them attractive to Japanese firms. This not only affects
decision-making by national firms outside Japan, it also generates some problems for
inward investment by foreign firms. Some consumer services are welcomed
because the Japanese are interested in ‘foreign—made’ experiences/products such as
Starbucks coffee, Disney theme parks, or Hollywood movies.

Inward investment by producer services or financial services is more
problematical because they less readily conform to Japanese requirements. Thus,
Japanese retail securities companies usually only act as a mediator of stock exchange
deals, they do not provide property-related investment consultancy. Japanese
consumers take it for granted that they make their own decisions on borrowing funds
for the purchase of properties using their personal knowledge and expertise because
they do not like to disclose their financial standing to others.  This makes it difficult
for overseas firms such as Merrill Lynch to succeed in the Japanese market because
they attempt to provide services that do not recognise/acknowledge these “local’
circumstances.

Conversely, Japanese producer services that want to broaden their market base in
the international arena will have to move away from the Japanese mode of service
production towards the more specialised, quality- rather than price-driven
requirements of European or North American firms. Japanese manufacturers are

successful at targeting goods to a worldwide market because they are relatively easy
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to customise to fit regional or local expectations. They are also very competitive on
price quality, promotion and technology (Enderwick, 1990). If these attributes
could also be transferred to those services that already have a degree of international
competitiveness, such as banking, finance and construction, then the “strengths in
quality maintenance, the ability to learn from the experience of others, organisational
flexibility, and labour fungibility (that) are all crucial competitive elements in global
services” (Enderwick, 1990, 35) could be brought into play. ~ However, there
remains the issue of customising producer services in that business culture remains
an important obstacle to opening new international markets and to the diversification
of these services within Japan. This paper has rigorously examined a new angle of
looking at the characteristics of Japan’s service industries. The next step will be to
establish solid arguments based on some empirical research, original data, and
first-hand evidence along this view presented here.  This suggests an ongoing
requirement for more research that seeks to clarify regional differences in the
mechanisms of service input-output in a cultural context alongside the more

conventional approaches that use economic and related tools of analysis.

Notes

1. Also referred to as producer services in this paper.

2. The figures reproduced here are estimates based on matching the relevant classes
of activity listed in the Labour Force Survey (2006) and Labour Market Statistics
(2006).

3. Defined as: professional services (SIC84), other producer services (86),
information services (82), Leasing (79), research institute (92), advertising (83).

-26 -



References

Beyers, W B and Lindahl, D P (1996) Explaining the demand for producer services:
is cost-driven externalisation the major factors? Papers in Regional Science, 75,
351-374.

Cowling, K and Tomlinson, P (2000) The Japanese crisis: a case of strategic failure?
Economic Journal (other details to follow).

Cudrado-Roura, J R, Rubalcaba-Bermejo, L and Bryson, J R (eds.) (2002) Trading
Services in the Global Economy. Cheltenham: Elgar.

Daniels, P W (1998) Producer services and the Asia-Pacific region in a global context,
Asia-Pacific Viewpoint, 39, 145-159.

Daniels, P W (2001) Globalisation, producer services and the city: is Asia a special
case?, in Stern, R M (ed) Services in the International Economy. Ann Arbor:
University of Michigan Press, 213-230.

Dicken, P (1991) The changing geography of Japanese investment in manufacturing
industry: a global perspective, in Morris, J (ed) Japan and the Global Economy:
Issues and Trends in the 1990s. London: Routledge, 14-44.

Drolshammer, J | and Pfeifer, M (2001) The Internationalisation of the Practice of
Law. The Hague: Kluwer.

Eli, M (1990) Japan Inc.: Global Strategies of Japanese Trading Corporations.
London: McGraw Hill.

Enderwick, P (ed.) (1989) Multinational Service Firms. London: Routledge.

Enderwick, P (1990) The international competitiveness of Japanese service
industries: a cause for concern? California Management Review, 32, 22-37.

Hashimoto, J (1992): The development of Japanese system of division of labour.
Business Review (The Institute of Business Research, Hitotsubashi University),
40-2, 32-49. (written in Japanese)

Hayashi, R (1993): Japanese software industry: its development and public policy.
Business Review (The Institute of Business Research, Hitotsubashi University),
41-1, 19-29. (written in Japanese)

Horiye, Y (1984) “Service economy’ in Japan, Bank of Japan Monetary and
Economic Studies, 2, 61-120.

House of Commons (1998) Select Committee on Trade and Industry, Eleventh
Report: Industrial and Trade Relations with Japan. Cmnd 569, London:
HMSO.

Ishihara, T (2001): Management and administration of audit corporation. in Suzuki, T
and Nishida, M (eds.): The Development of the Service Economy.
Ochanomizu-Shobou, Tokyo, 227-247. (written in Japanese)

Ito, M (1989): Inter-firm relationship and continuous business. in Imamiya, K and
Komiya, R (eds.): The Japanese Firm. University of Tokyo Press, 109-130.
(written in Japanese)

Matsumoto, G (1996) Deindustrialisation in the UK: a comparison analysis with
Japan, International Review of Applied Economics, 10, 273-87.

Matsumoto, K (1992) Future of the service industry in Japan, Japanese Economic
Studies: A Journal of Translations, 3-29.

Ministry of Finance (2001) Data available at http//www.mof.go.jp/fdi/1c008j3.htm.

-27-



Myauchi, Y (1987) Sunrise, sunset: Japan’s transformation into a service economy,
Speaking of Japan, 8, 16-24.

Nachum, L (1999) The Origins of the International Competitiveness of Firms: The
Impact of Location and Ownership in Professional Service Industries.
Cheltenham: Elgar.

Nishimura, K (1995): Differentiation of products. in Uekusa, M (ed.): Japanese
Industrial Organisation. Yuhikaku, Tokyo, 121-142. (written in Japanese)
Nukazawa, K (1980) Implications of the Japan’s Emerging Service Economy, Tokyo:

Kiedanren.

O’Farrell, P N; Moffat, L A R and Hitchens, D M W N (1993) Manufacturing
demand for business services in a core and peripheral region: does flexible
production imply vertical disintegration of business services, Regional Studies,
27, 385-400.

Ochel, W and Wegner, M (1987) Service Economies in Europe: Opportunities for
Growth. London: Westview.

Office for National Statistics (2001) Foreign Direct Investment 2000, Business
Monitor MA4. London: Office for National Statistics.

Roberts, J (1998) Multinational Business Service Firms: The Development of
Multinational Organisational Structures in the UK Business Services Sector.
Aldershot: Ashgate.

Rubalcaba-Bermejo, L (1999) Business Services in European Industry: Employment
and Competitiveness. Luxembourg: Office for Official Publications of the
European Community.

Sawa, T (1992) Growing service sector in the Japanese economy: the present and the
future, Japanese Economic Studies: A Journal of Translations, 20, 37-50.

Self, R B (1984) Service industries: an engine of growth, Journal of Japanese Trade
and Industry, 3, 20-22.

Sheridan, K (1984) Softnomisation: the growth of the service sector in Japan,
Journal of Contemporary Asia, 14, 430-41.

Stern, R M (ed.) (2001) Services in the International Economy. Ann Arbor:
University of Michigan Press.

Stevens, R (1996) Japan and the New World Order: Global Investments, Trade and
Finance. Basingstoke: Macmillan.

Yamashita, Y and Nonaka, | (1996) The Ability of Japanese Company. Diamond Inc,
Tokyo.

Zhou, Y. (1996) Inter-firm linkages, ethnic networks, and territorial agglomeration:
Chinese computer firms in Los Angeles, Papers in Regional Science, 75,
265-291.

-28 -



I BFRRIZETHY—EREXEHEBTEE
—NFH - ABHICE B —EREFHERY F HIBOBE—

M BAROEBHIBE~ADN—C T RETILEAOZ L

JEEND X 51z, S ERRTTHIER R W CHE TS 2 i T D BRI
TA—=V 2 2T ARG S, bREOFHTHEEDORFHIBWTIE, AT
N 2 AT IPMEESNDHREICE £ > T\,

KR TTRERE O Ml &0 ) D 72 B X 2 MR A E R IC L - T, BRTINED
WZBT o= = ZHELL A ZERE T TE 2, LL, DREDOY
&, 7TAV RO EZ LT L b TlEewnicey b s, 2
AIVE CHESTEE O D02 0 Oy H N — = AT VR o Tz &
Wz 5,

L L2 n, DREICBIT 2EEORBRBELEDO M EZ XD L E,
T AU BERENCBT DE TR & T IE, URRB L RE R
HEZANRDHY, *@*kﬁﬂﬁ%ﬁ’%k%<%@bf%t: %, 4
D CiEim T D HEILR, I 51T, EREMIE D S A 7= 25 MBS S bR
EE T AV DEREE TIERRD,

ZD XN, N—T ARESTHEGEE I, DAEFTHICEASES L
1%, FTOEBENHY, L 0bi, HGH/NRT T, BERAERIERED
%@%@&<%L1wé@fl%&wzéo:@5@ HIMEIZERZ Y T
T=%h, BiRikmait 45,

Tﬁb%,ﬁaﬁ%mﬁﬁuﬁ@bﬁﬁ@mﬁ¢m%ﬁ@%ﬁm%%ﬁf
HE, NODORISEET—42 ) B — g URFERICEIT L, SMERTLKE
T TETEWVWR D, EHUEL, A OETHEIZEA~OILRITKERTIE E T
e LT, HEVERTARIL, KETEICILED 5 WITEET 2RO b
&, TOE—Z VB9 UPHIGEH OZEMBPERICRKE S HEBRL TV D
bOLEZLND, O &N, JEATRFIZIT 5 T E LR X, %m#
] XIS I 1T D KNGS DS A2 X2 T2 THH L > THil

T3 <, HAERTIZBIT 25IMEBRR ZFESIT 5D ThH o7,

ZO XN, HEH/NRTIZIE, AME+E—Z U E— g TNz, W
— B ARG, AR, TEERERRE L OREMENEENICA O, AR
DFEEAHIZ L > T EMIBEEER T ~D A b o —Zh BN LA i, #7H/ Nl
OHLLPEEMORIRIL, SFPRFEICBW TR LNLBR Lol

DNEHG /N T OBLR L IREAEZE X DB, INETEREINTEL

-29.-



JEKEER T O HHEE Z A L C& A=Y = 2ARREL M ET T L &2 &
FHICE &, LKA E OBNLEO N MRS S Z LIk - T, 48
A — B RAEDON AT & < HBRRBEOMHZ1T 5> LEERH D L&
ZOND, ZOZ LN, ODREETHAEDLGTEDORRIZHDRBL0E L
ARAAN

T, RETIE, Ak RN, T F - AT 2T M ONED
LU AT aRGE LT, T RAETHARY F < HBLEREL O F8 % 4B
TGN HELET D,

Q) LovA4FTDEE

2001 FEZBIF DV ALTF 2T MO AN H1% 978,993 ATH Y, R A LR
13 643% ThH L, NN M ETHH, LYY A F V2T by — O 38%
DANANEFLTEY, 25 12248d1E5 T AL TO/NBTHTH 5,
BAEOWEHDO N OIX LY v A 28 178,225 N, B AH b wv— 1% 196,811
ANERH->TEY, ZFFEBFETH 525, 1996~2001 4D N AR Z x5
E, YA by —0D 16%DOHEMIZH L TLY YA FiE 1.2% DD
(Statistics Canada & V) &L72->T\5,

RZI—1 Lo¥MFBEEVOHYRARY—2D
EEREANOLLE®G%)

LovAF HXhky—2
EMUKER -FRE 0.9 1.7
E-BH-AREIEE 0.6 1.9
=54 5 5.4
HEE 5.1 8.3
T 4 48
INTEZE 12.1 11.7
B -EEX 4.7 49
1EH - L EZE 4.4 2.8
£t RIEE 6.9 3.4
THEX-EEX 1.9 2
BEfY—EXRE 48 5.3
HEHY—EX 6.5 10.1
RiE-1t @ 11.8 12.2
e RS 2.3 2.3
BASRBY—EXR 7.7 8.5
1TBUR R 9.6 5.7
Z Dt 11.6 9.1

${E(X 2001 4, HH B8 : Saskatchewan Statistical Profile of Cities,

Government of Saskatchewan, Bureau of Statistics.

-30 -



PEFEREE L, MEL Vv AT VAN by — 2 EDORICETFTOERNHZG
o, $7bb, Y28 by —rTlE, W, HEYV—ERARMEANICE
WDIZXI LT, L¥x AT TIE, #HE - ULERE, & - RBREE, 1TERER
DHFRNEL 72> TN D,

Q@ Lor A FDEMIBEE

BEEI—-1 LYvAFTOEmiE

LY A FIE, M Tar s i E b o T D, 13X 10km Y
FFICERTIR NN E - TN D, BPE, IEEPLE LEEBRAETHY, JF
OB & b i S, DAEMTEHTIC A DD B IRFEAERIER DT
FH BT, ZERI 7R IR U,

TOEX DIz Ry NRREET, HTTHGRE & 22 MR SEREPED RV b DT
%, Thbb, bREO LS REDICHEET 2E% 2 X oM & o BRI
HETHLOT, TNEOHEANNEZBET L2 L2, ThbOMRE%
BICANTEFEE B FELRNDT, L% A FTOANABRBICHIE L% =%
FEEMIEZ DO LT D, bod b, T— U ABREOM MR~ DKAFH 72
WhITTIE AL, BBl R MERDRWVIEEDOERYT— AR, BRI

-31-



NV —IZERLNLN, EEF—EREIIZEAEROND,

T ZHGHNEH LY v A FTH- T, AR —D = ARIER
EETNLVORMAZEL TS, ANOENEREL D &, #iizEHkic s T
HEMMEZELY (IO —1), bo& b, IEROLEICEIT 2 AR OBEN
HY, HEFRPLEIMENICH D, LYY A TO%E, 87 % —1EEAD
AU, FETE TN IIIRATYS, AR ANCIE TR L E 9 D 720, BT DR
BN, A~ FmE LR~ RE~FE IR > TEY, &b,
N BHINER O EOHIK & SEE S O I & N 22— B 2 A RN L0

LY bt - | i
5 “ Lo | v
k3 o L %
= a il s Selsial|l | / )
] ' . 7
7 | 3 .-

7 « | Regina
L Zlscate 1:100,000 |

-10%~0%

HMI-—1 LoyA4F+DOAOBME

-32-



(4) thig R &

1) A (GLEE#RED) HMEROMEBHEE
#HioIFEREG I TH LA G ITIE, ERREERERAOND, TDD

EOTH D Lakeridge #IX (%, BIFREREDO L & TEMEENEZ ST
%o BB LOKRBEOHEE S K& < ST T OFREMIREZ B L T\ 5,

48R % Laker | dge X EEI_2 Lakeridge HEDEEE

EEI—1

-33-



EEIT—5 Lakeridge thXRD#FWAR—RX BEI—6 Lakeridge iR DM {EE

BEH 0—8lakeridge #HRE5MEEIZH T3
725w MR

EHI—7 Lakeridge MBEsME

-34 -



T 1—OLaker idge R SMEDBIHATE SEI—10 Lakeridge HXSMZED SC

2) B (A&#%iA) XD igERE

ALK b BAF R EE X 2R LTV 5, BHICHBRETSSE T Thh
727280, [HWMEFEHIX 72> TWER, BHEEWZBHRFRENAID HE
NTW5D, YZHKIZBW Ty g vy B e Z—RNI L TEH Y, Golden
Mile S.C 23bJ7 AN ELERAY DRSS I L T2, Sk LT, B51H
DOE HifIERZIE, %L < Southland Mall 2357, 7> h—FF o FE LT
WAL-MART 28 A > TE Y, FHLWEEIOSLHZ: & Golden Mile S.C & D75
ZIHHL TS,

EEI—-11 BH#ROEF=E BEEI—12 BHXO#kihZeRH

-35-



o ’

SEI—14 Southland Mal | Py

EEI—13 BH#X® SC (Southland Mall)

3) C (R&MED) RO
#iioFRIT M E L TEHELWRIT I TIE, EFRpEFEMB OSLHE L,

n— R A RoayFORBRLT, KEMERYa vy B 722 —0ON Y
HoHid, BIELHBPEITH TH D, &V biF, &V bdiF, Victoria Square
Mall 1%, #BHNERKOHEL LS, 7o h—T7F o hELT, BEIETI
ZELLERS, 7 vt U —TiX SAFEWAY A A-> T\ 5,

EEI—15 CHRIZH AN EMT S SEI—I16
Victoria Ave.

T RO MSEAR

-36 -



SEI—17 CHREOO—KY4( KigvT EEI—18 CHE®D SC
(Victoria Square Mall)

4) D (FDED) R OiigiHE
FRD LT, Vv AT HAET AV ARETIEEEZ b - TRY, N—=Y

= AW ELL I HIA B 7 L & SCRF L, SR 70 8RO B D B & k> TV B,
Tebbh, YFHXICBIT A A E LTORAICZ Ly, LHIBIRO
JEND V<, BMEROKRF LEFTGEEORBAEMBBL TR =y 7 2
Ra=T A DR HELNT WD, (THICE DA 7 7B E L AR+ THY,
AR O M P LCTE B E I T R CTEf STV D LT 2 ey, REE 7R
¥k & bEEN TR Y, ARRWEEIC L7 7 B RIINETH D, /IR
T O%E, ZOX D RHMEAFHOLEEEHEL TWLETIL, £20ar M7
A MIKREFW,

EEI—20 DMKZHH5EBROEERR

BEEI—19 D#RIZEITHEEISGHA

-37-



EEI-_21 DMEOEE EEI—22 DHMERED/ v Y v— K

SHI-—23 DBEICAFIEER  SRI-24 DBREICHTSEEHER

4) E (HiD) XD
AN 20 NI T2 72D AEKER T OFBLEBIE, b Tar "7 N Tho,

bold, LYY ATIETALT 2T MNOIMETH S 7280, MBUN 72 &
HBUMN 72 & DITBHEB b Y2 L TR Y, FROZEM DR E il 2 HH T\ D,
RFEHEEIL, VAT hy—r e HBEINTEY, etk S oF¥Ef—
EARSED NI I FFAUT E BT, A7 4 AV Lo TR Y OFRL
ZERD HRL SN TV DS, IEETIE, SimE R ESEEOV AL LD
£ oo TEY, FOLFIZEIT 5 ANABERBERPEO D,

-38-



S+ 2B R EQH—ZS Eifhl:d)ﬁkﬁf"

G)H—ERXRZEDILH

HUNFALDO LY % A4 TICBW T H KO — B A Mgk A3 L TV D
O—3ITHEES —EAELFEFT—EREORDDNOERZ I L,
Z DR A RE LT,

WREAE L, #OERD AT BT HE AR AIRIZ oM LT\ D, Z OB R
bR MFEZ R L TWD, Tt LT, AL G oI ffE - T
FENERTHAV 7L 70— 7 4y PRAREDH—ERX, JFHC
BWTEL ML TWD, ZHUE, PFrigsmsfi & ZZRIIC—H L TE bR 5,

TR LT, FERT—ERAEIIZRROMAFEZ TR LTS, T2k 2
X, MIO—3I77 & 918, 77— FRBEEITEFLD D720 72 D B fife 7 Rt
IR LTS, JREEITER T AEEICHOZ0 0m L Tnb, KSR
BN D U CTEFEMBOZLNERmE WL D, IMEEE, HIECELTS
BRWEIN T2 8o b B ERMZ & > T\ A 70w, FALE O T ¥R
O NEHIHIIZ & JR S B ZERE O LIS A H D,

-39-



® Reflexologist and htnessf? AR e e R e |
[ i—=— 3~ Y itne — ; R |

o Theatre . L e e

g [
Amusement | W S P R e T N e

. Data Prmassing ! ! '- F ‘I . ,: - e f-‘"c-_/:-"-’;l 2 : J: _-
® Management Consultant ~ 770 | ce o ® Gl ey
© Advertising ] P L gy M R

[ | R o M POl | |

I-3 LYvAFICEBTHEEY—EXXERDSM

—05, BEa L FEE, FROFEERT—ERAETHDLIREHEL
BRI D04 E o, TR0 D, JREFEITRRO X O ICHR TR A ST H
LTCWD, sty N, D EmEo B MIKED 7 ERE
HUBIZERE L TS, 2O X, FHHEOV—EZEICRESNATITIND b
DD, ZNoflix DEBONHEHDE, NROVORN)T—alRNebd e
WX D, £IT, WETIE, BEaHx s NEOSHEREZ SR
T2,

- 40 -



M BCROMABTEITEREILHILE Y FORTHEEHTY
—hFE LOrAFERHELT—

(1) [FLOHIC—MEDOREEHAEREN—

2R L, R EOERT 54 B TIE, AEERICBNTSE
& 72 CREFIAYENE K (expertise) N L E L X, TR EFEHROT—E A L0
JEAZ K o TRAET 2 EFPAERITERL L TWD, 20O XD kB IaFE
Frh—E 23T, FREROY - A K LITHE R AERITE S, O
DNLHL & e R & DR A BT 2 MA R %X TETwWsS (Muller and
Zenker, 2001; Lissoni, 2001),

—J7, ZOX D RHFEMREIT, =X MHEA B 8 S 35 R
P—EREHRRY, REFHBVTHLHADOER L INLDIT TIERS, L
NHENEFEORRE L H L Z Lnh, RToH, £ TOXEM, 2TOHK
DEFEICBNTERAZMLELEINLSDTTHRY, FRE LT, BEEEM
RPN 63 2 TR BN RN AR AT RIS 2E pr U — B A SE D SLHU AT REVE~ K
L WET L IR D,

EZAT, FEFY—EAEDORAME L HGE E D= BT X MIER
YT MEIE, 22 20 FHlA XY 22 FLiliThbi TER

( Marshall,1985a,b; Button and Pentecost,1993; Gillespie and Green,1987;
Wood,1986; O'Farrell and Hitchens,1990; Hepworth et al.,1987; Daniels et al., 1988,
Howell, 1987; O'Farrell et al., 1992; 1993a; 1993b) , Z i1 5 DHF%EIL, 7L —F —
Ry RO LIEY VAL =AM ERay FT U REDRICBIEL, H—
EARFACITAE O R AR FER B ICHEER LR DR 6, pAmFtEe &
ZRFEHNC T Licb D WX D (A, 1995), F7-, Marshall(1989)i%, =
D &9 7eH — B REMRE ORI AR O F e SRR 72 KL T bR
AL, HUIRARFED A ) = X DZEERIA T, T DX D RFEFY—E X
FERE D ZE M RRFE DRI &y 5 BRI, # i & v S fPHN TIEAS b
WV EILTEDY (Boiteux and Rachel,2004; Shearmur and Alvergne, 2002;
Coffey and Shearmur,2002), Z #UIdAR > 7= /041 D ERIB I~ DB Fife L T
WHNHLTHDEBbIS,

—J7, EFELOPEIZBWTY, FEOEMEZXNSRE LT, KR—MmETD
RBLS Z AL E TH BT ST & 7o (4L - A,2006 5 /IN7#,2001 5 744 ,2006)
EFROEF L LTUE, P—ERBAOERRETM DR ZIEFTT 5720,
A T RE A K& < FEmT A — 2T 2 & L RE B 4E

-4] -



95 Z ENFH SN,

ZD XDy, WTEICET A EEF— A0S iEN AL, EEE I LD
E LT REBTHEENC X Dish Sl & & b, Uikl BT 2E e o &
By« B2 O A Te h— ERATEOFERE L KRE b oTnNd LR 5,
S EIZBWTIE, BERENZOL D RAENNEEN T — 20 A
Za A h Tl < RE (expense) EHZDMEAMNKEL, TDTDO=—ZANdH
STHhFEHEELTHRELRW [=—X T~ Fx v 7| (OFarrell and
Hitchens 1990) 1719 %,

X512, BDREOF/NMEZEICBWTIE, BRI T DA EEROK S
o RE] L TESITONTLES T —ERADEABERNZ L,
ZOZENKETEEDa L N T A NEFRICL TV OEENER OO & D
CEFIIEZ L, ZDOLHIT, P—EREDONM, — b AT, EREE
REWCEALT, ZOMBKZERIZERT LI L0, MEEMNNFEER—E
AFEOHBLERFEOMIC KR E S BT o b0 L Hbh b,

ZIT, RETIE, AEEHRO S /2EBCKGEE &R T —E R T 578
INELR DO E ORI A DN T HRIEREE LT, b —EARFDERL TV
DALKH A S R e L, HRRERI R FETT —EAZEO MM LN DY
IWE L RNEFEFIEL T, KA T & 5 O SEHR I D= F I AR E VI35,
Fio, RUFGEO R IR & Fe 78 B AR IO 23 E 7 B 12 31T 2 Ha A0 1 35
EFY—E REORBARIAT LD D, Z0 BIEAEN T 5720120, ik
SHTELT, DRED G E[FRED FIEIZ K> TSN O BRI LA TOL TN S
Do

T, RETIE, ST HARED A WEICB TR LZ ORI
a7 o7 1%, REMNROMFFEEREIL, W OMGEHL Vv AT a2 H
BIELTET, Yl BIToRE a2 hD 53 A L EBTEENIZ DWW T
Hrat7o,

(2) BAREATFICETZREREIDHILEZY FOERSH

REIA Y LE N EVWIREDL, EFERPHLIDITTHRL, &
BLDRNZENDEFGIZa P LE U NEAOBAN, a P LF L REL
TOBRENARTH D, LEB-T, arH iz MEAD L SBEEHES
[ZER Y ONR) == 3 B D,

ZZTCOREE D FHIZONT, EislRkL V& a s o FEE 2
L, O SAE 2 i ist Lz, 2 OB, WEIZIS T 5 M0AR b

- 42 -



FE, HHWIETEHIZIS T 2 HTTEEE O MM TEE N R 570, BT H
EONRE DI AT 2 BRI O EITA B Chnwe & X, AfFTiiEs
L CHEENCBT 2 MBI 0 2B E O 22 ik 21T o721 (RID
—1),

DOREOZ T _R= Il ok a vy o NERKIT 12,213 Th D
DIZH LT, BT HFDOA = —_— EITIE 4,109 OFEEFRNEHF SN TV
52, WEONAHEZEETDH L, BT XOHNRANOLTIIRONE N &

2725,

RM—1 hF5-BRICEIFTAHEEIRIEENOCA-BEATILIVNEE

P 31 (& c£EL | HEFER (EH 2EE
AoR)A 1,639 39.9 | WIRAR 3,797 31.1
TRy 868 21.1 | KB FF 1,271 104
T ILIN—4 505 123 | #RIINE 602 4.9
VT 4va3m 507 123 | BHIE 620 5.1
ET
ZDith 590 14.4 | ZDith 5,923 485
B 1 A (EH 2EE #BMmnl | FEH £EK
kA2 k CMA 859 20.9 BIR#R 23 X 3,536 29.0
EUNIA—IL
OMA 513 12.5 KB 969 7.9
ZA37 CMA 295 7.2
IN—/N—CMA 339 8.3
HILAH)—CMA 258 6.3
B 4,109 12,213

H # - www.yellowpages.ca 85 KU www.itp.nejp KYUIREE, H#H,

EWNICB T 2005 L, B FZOMBITIEA 2 U MR KHE<,
REOIZFA4FNEHDTNWDL, ZDHH hr b CMA DFEIG ) 20. 9% TH 5.
ZOEMNAH Y AN TIE, XU (7.2%) BN her M2, ek
~OEFEITIRENEWVWZ D, £, X VARV TT Xy 7 M~D
BeEar gy hOERNRRELN (21.1%), ZOIFEAEITEY N A4—
MZBTFAHISIMTHD, LT, ZOEMNDOEIZIE, TANR—=ZN, 7UTF
g4y vaaa  ETMBEELSDR, TAR—FZNTIEIALTY —L REL b
v, 7V T4y vaan s ETMNTIE, N7 —nR_"—=LWoZHHICEDIE
EAENEFRLTEBY, RETHHEICEFR L TWD ENR 5,

—J7, PREIZBWTH KETE~OEPHEEIXFREE WZ D, 2 ThH,
HHERA~OEFITZE L, FRAITITR KD 31 1% DEENFIET D DIT%E

-43 -



LT, ZHICRSKIEFIZHOT 010, 4% DEE T =7 LR, - FiZk
RHLERESELTNDENR D, IHIZ, ZDH HLEFHA 23 X & Kl
DEDDLEIRITENTIN 29.0% & 7.9% TH Y, HRETIZIZDIEE A EMR
23 XN, KREFIZEONTHHLAHTIIZEP M L THWD EWR D,

ETAT, BEa P2 MY, BIRO X 51T, EBENEITHRD DN
Vo—2arndbV, Fr¥EBEREaPVr 0078 LTWLEERD
HIUX, EHBO—BRELTREICETZ2avPLT 0 0 T 2ITORELHD
Y, BREERHOBRGEED ALY ILT 4 VT BHITILIIT DY AR
BHETH D, SHIL, BAREND (77 —24) LEEND KBEERICED F
TREHREORIIREL, HETL AP ALE L NOMEBLEIESETH D,

ZD LD IRIRBUZ BN TEBERI 2R 21T 5 729DI2iE, a2 Me
KT TR, MEICBWTREOMKEZ b olca Yz o b o))
MICERZYTHZELMETHD,

% Z C, ICMCI(The International Council of Management Consulting
Institutes: [EEARRE 2 VLT 4 VT WHiEs) NAR L= EHER &
CMC (Certified Management Consultant) ZHfG L7z v &g L
THZLIZE ST, BMRENS RS e mEE A RETH D DT, K
2, BREDFXIZBIT HRERE a2 NOERNICE T 2 ki 5
fizHLM L (RIIT—2),

RIM—2 HF5-BRICEFTZREREIYILIVEE

P 31 AN 2EH | #HERFER A# £EHLt
FoR)A 800 473 | EED 547 59.9
TRy 334 19.7 | KBRAF 41 45
FILINn—4 210 124 | BE)IE 62 6.8
;;T'N B~ 206 122 | B5NE 38 42
ZDfth 143 8.4 | ZDfth 225 24.6
Al N 2Et #;mA | A% £EHk
koY CMA 516 30.5 HE#M 23X | 512 56.1
E2R)F—IL CMA 219 12.9 Nl 22 2.4
7437 CMA 186 11.0
INH—/N—CMA 154 9.1
HILAH)—CMA 102 6.0
bl 1,693 913

http://www.zen—noh-ren.or.jp/ & KT http://www.camc.com/KYUIREE, i,

-44 -



OMETIE, 2006454 H 1 HEAE 93 APy MM HEARIZEBWT
BEEL TS OMC & LTEEREILTWSY, 2095, K 60%I2&HT-25 547
APHEFHBIZB W THEL TS, LrL, TR DIIHENETH S
2, 62 NED 7 REODT N 6.6%DT =T LinbTo7ewy, 5 3O KIKAF
X 5%DOFKM & 720, HEHMA~OEFOFMZEL TWD, 20T, ¥
HR—=2THDHDT, ZOFEFEE HEICBTLarbLrT o 7rattodk
HEfERT 526 TE, BEav AT 0V TEGEIT> T D FEETO

ﬁ%$:owfiﬁfmﬁ%b_Lkﬁ%@mwk%*ﬁbfwé HOR
FOJERIAT (BRI - THE - HBiE) 2307k 4 HROEFHIEED 72.6% %
HH 5z k#% HHSE A~ DI R EFRED HILD,

— 7, BT XX HARD LIfEITVN 1,693 NDORNGTRRE a vy o M Ef,
SIANOENEHRD E T HIIHADE L% 8fED mmw‘i.@?:l N2 AV iR
FEELTWND Z LD, 2D ONC D IRIZEAIT T T4 BIEEIRIC S W2
Elx, av YLy N OEERMS I %ﬁ%bf%@ T T ZIZBNTIE,
e a YL 4 BT DEMSENMSbSNTEY, EVXRAICH
THEMENRa LT —ra b n) X0, ML LIZEY R AV

a—YalrybWHHIREZ LD, HARL I FTHIZEITSH MC U A MIGiHE S
TWAa PRy NOBEMSEICONWTLDL L, IFFTIEXbd THYS
fbEnTnag, =&z, WEO ONC FBERKD R —LX—I2 LD L bR
[l OEF 3L 13 RIS D STV D28, B2 Tk 91 fEik &b TS
<, BEICHMRHME LB ShTnd Y,

N FENO S Hi %D &, KESTHDGFAET HMIEF LT D miidbn
EEFEBETHD, Lk, bar b, TRV A—, N7 —_"—~D1
EDOARFNETT S X 91272 o 7= (Meyer and Green, 2003) fi 5, b k&%
BHE LG EEHFHICBIT 2 FEP—E 2R EOER L FIRFHITEZ 5T
1Y (Polese and Shearmur, 2004), & a P LXZ 2 b Z OFISTIX /0,
rav b, B RUA—Ib, FEU, Ry —R— GAHY—0D5E 4
RCTRED 72.6%% 5D TW\5

L LD S, AT TIIEMNETO he b CMA TH->TH 30.5% ThH
5L, BFTHFIZBWTEHARD X5 2wl hiER 2R LT
VW, 2L hey RRAFZ T EHRLE LI ZVAMNES N F—L
B E LTer Xy ZINA~OIi - T2 042 R L THEWD O D, 7y 7N,
TNANR—=FWN, TUVF v aagr T MNeBFsarPLyy My
KRG ABETHRETOZAA 19 TAREDOL Y ¥ A4 FITBNTH 19D =

- 45 -



THEbL-oTWS Y,

IB 2007 =Ko TREBTE~ORE a VLT 1 THRe DL
R OLNTHDLDIETHENTH DD, WA OEFEIZIE, AT OEWDN
bivd, T7obb, OEolk, 2EOREE L-GE, EBRRTIIHEARS
<, MC TIEHATHFNLZNZ L THD, bIVEDIE, DRETIEL CMC DR
Al &3 2 KREHE S O IIEP O ~OEFRE L VWOITR LT, &
FETIE, OMC D kv b KESHTE~OEFE T AR TRELRL, &
FEIRFLHE O E 2P F v MZOWTHD &, DAETITHITIZB O TR
BN ETH D,

FRO200FT = R—=2A M LT2E a Vv 2 b 3O A
DT, WEORE 3L > s OMIE S ORGSR A fEIC R L
TWHHDEEZEZLND, T70bb, DRETIE, HRIZKFOa LT
AT Ty —LRER L, EEAREKE S Ta L R ZRLD
BEICBWTERLTWS, Hx0a s ML, 5RMEOMERENIC
BWCHCOENZRETELLHOWEL, TORRKFT7 7y —20a ¥
WAL RELTOT VATV EET, HLIFEEOBE~RESND Y,

TR LT, #HFIZBWTE, AREOa LA R, #D
IZRDOENDHDIE, BEXLWHI XD LI EFIEREIRRICET LT —
EADRMTHY, ZO—2L LTCarIAT oI BHD Y, LIRS T,
BRAMRICY A 7T 2 Y — & U TRET 5 FIEITEARE ICB W TIE, Ak
BEERTE LN D,

—Ji, AT HXOMFHHITBNTIE, BEar LT 7ens BEvxR
AMFESL L TEY, Hifk - HFHR/ T IZBNTH e LT LTS &
Wz b, Thbb, FREME LTE, BEICET MO RELELE LT
B, ZNOONIENRETH D LW LANBLTHZ LICLsTEY R
AT/ENRAET D LB bND, £, faME LTE, MBA ZHG L, #&EIC
B A HERNEE Th A AMBHFICBWTHAEFESN, ¥5 E0EEL SR
DS ESERFETY —EADIBKFEORENEH I TVDLH LT
T, Ea YL MY, BELEFEEL RIAALTHRELTE DIRMIZH
HHDEFEZHND,

Z T, REITIE, AFEHGRTEREAE LTRE 2 LZ S ROSE
HIR I & Z OIFSLFEARIZ OV TEERT 5,

- 46 -



@) AFFLOvAFITETAHAREIDHILEY FDILH

KEITHRSR LT DHGHETIE, by o 7 — =M bR S D
NEDOY AT F 2T PN LT v AT L Lz, ZRUTONERGE T & D45 H#
D BT 2 REF I AL, MEBTH 0 x> N 12T KA T 238 NI
A O QUAVAQIRT 1) iR I i i

L% AT ORERE 2P ILZ 2 MR- THNIE, TOEBENEIX
%M—S@iémﬁofwéo%:y#w&/%@ﬁAH#éml@E<,
Lvh ERISHORRE ICENRZ Y T, w3 VAV FoBFICERLTWD

—J7, KII—11%, A =e—_X=UZfH 3N TV LYy A FIZBITD
RE ALY VE L NORHTH D, fE I Z o FERITELE & AR
LB THMPFED HALDHY, T OMREHIERE & —Z L, #O0E
BWTIEA 7 4 A NL~DNE (7 ¢ AV | BTG5 O JE A s
BOWTIEEN—1 DX 5747 4 A&k HE (SOHOAY) &5 R
TEENMTOIL TS (BIEHEIZ L D),

\

e
iz

RIMI—3 FEIAUHILEY MIESSEDEMLH

——
AN v _ K
| _ . 77 A .
So | W W kA L G0 T8 Ly g % OER L0
. o Tl ‘" o KR ~v UT ~ . ~F* K7 fho
WE | T RUA 77 N - V7o U= 7 g
o . W7 BAFE R AFF . L. YA Ty N
k Ve >k PG . A 4 N . v
Y i . iff 2y Ay Yh = Ok
il =gt K 7
A o
B ] o o o o o 7
C o o
D o o 2
E o o o 2
F o o o o o o o 4
G o o 1
H ] o [ 1
| 1
J 1
K ] [ o o o [ o 17
L ] o
M o
N ] o [ o o o o o o
0 o
P o o o
Q o ] o o o o [ o o

-47 -



Tix Wiy, 1
CL5A. Porrer ik ‘

HI—1 LYvAFIZEFTHBFEaIHILEY FOHH

2121, TRTOBDEOEERIRICB W TRE 2 L2 o Rri L
TWAHbIFTIERL, Mmoot rs 2 —2%< b, EEOM—2D L9
7RI R A b oo il Th B,

2T, JEEMIR OSBRI IREE & SOH0 Bl = L & vk DA KR A
g 570, MI—2 &MIM—3 Z/ERk L7z, Z4uUZ k5 &, SOHO % b
DHIEE AL B 2 N OSAE 305 AR D> B ONARE O R i< m T A
FIREHIR & ZEHIC B L TWb, BENST 7 4 A& HfhRdE LTHRE
LTWADT, ZOZEMB—BE, LIv A FICBIFAEAREDa B
X NORANRSNZ LA R LTINS Y,

-48 -



Zdins ;

.II’#‘ : | ﬁ'

- .*E" *

BEEM—1 SOHOEBEa HILFU+ FBEIN—2 BRLUERGFERIEZEX -

7
177

/] 35 to < 37.6

MII—2 Loy AFIZBITE2REEDTESFE
BEaVHILED FOSH

- 49 -



0 okm
[ ] ~30,000
15 ¢ 30, 000~40,000 [ 60. 000~70, 000

=] 40, 000~50, 000 70, 000~80, 000
EZ 50, 000~60,000  [[] 90,000~ i - cas

MI—3 Ly¥AFIZBT22EBEEDTENMR
B/BEREQAUTILAD PO

P
A |
y
4

Macro

Office Space For
Lease

352-333
Business Place

| 4

—

EE .----
iy | 8

"5 == BUSINESS PLACE _ =" e il MACRO BUSINESs PLACE
ju | FURMISHED & UNFURNISHED O'FHCES

.ﬁ_}
: T B s ™
BEM—-3FEfFRY—EREMN BEEM—4E)ILDLEE
AEBELTWBEIL

-50 -



—J7, D ORRE 2T 4 AT ¢ ADSIHE, ko X H T
T A AENNSDANFEDR—RKAITHDLN, RFEFasHLTr 00777 —005
EANRE OHMA T 4 2AF TS F I EREENEOEIIH L T D, A
R DFMHFEEE DO OSIMEZ T 2D E LT, 7 4 AAX—=ZD
EEEGHRMEEO EY XA —EADGFEERD D, =& 21E, HLERICH
LEZETEN (BEII—3 - 4) AL, RIM—4DO XD REENTT 4
2B LTWD, ZOEEREDR, REa P Z Ly FOIZNE YR AY
—EZARFEADF T f ARARX—ZADEMEER L & HICEFENRE TR A%
BT 2 2 LI Ko THEREOEBFHNZH LD LENL AR —F LT
%7,

RIM—4 LOvAFTEDEIZES TEF T4 REILABOLE

xiE EH
ERRIEZE 8
FOME SRR —ERE 7
hoote5—w3EXE 5
BEaVYILEUE 5
IEE FIF K 5
TRy —EXE 3
FELUSNDETE 5

HEt 38

BB K> THER.

PLED X 91z, - HHITHNERHIZ BV TIE, #ROHEE & RRAh oo il ik |-
BWTREa YL Z o FEOSIHIN A LNZN, REITIE, ZO¥EMOLF
SRR OWTEEEZITO,

(4) Loy AFICBTRREQVHILT A VI —ERDTGIEELE
SEE
RIS TIE, A 20 5 NI 72 72 WG E IS B WD T H AR Y S o= = 3
NWE Y NDOSIMAERD Z ENTEREDN, RETIEZOMNME X2 HEEREE
BERTLED, BREa VAL MG LT v — hEE- L Y,
KM—51%, FECESHOEBEHNELRLIZEDOTHD, FIEREDT
RTNVL Vv A TR ZES, 1 BEZBRVTREZES 10 AR & /AR
Th b,

-51 -



RIM—5 LoYAFIZHBITABREAVHILIAVNETF TS

B

A B c D E F G H
) MA 10OA 10N 10A 10N 10A 10A
eRERE £ *E kB k& kB K& xm 0704
AFT- AR Al AfF APT AFF AT AP AT AFR AFR
Hhigk Al 55 _EE1E (%)
(LS54T 50 100 60 60 70 55 50 50
iz B 55 £ B A %)
(LOvAFHo Y RA 45 0 10 28 30 45 45 0
FaIUMA)
iz 755 £ B A %)
(B RAFLITUMA-H 5 0 30 10 0 5 3 50
FTHERN)
HIETzEL v FIZE i
¥PEBLCLOACET | BL AL BL AL sl L 0 AL
A EEEHYET M ? -

4 4 1 4 4 3 4 5
Loy FHmntniEs
DBEEIEIHYEITMN? (1:&LEh—>5: KW ZHB)
LOv AT DREZEDEZL 3 4 2 2 3 3 5 4
[FRETEDZEEICL
RESRRH—ERDA
%EZ/I;ZF:%ifI;Q (1:F53L 52 EFeGn——5:2{FDEHYT)
RUREEZ TN,
LOv AT OREZFDEZL 2 2 2 1 2 3 4 4
[FREHEDEREEICL
RESKRAY—ERDE (1:F53L 52 &FeGn——5:2{FDEHYT)
FYBLMEEERT D,
Loy AT OFEaY 4 3 3 3 4 3 4 4
LAY —E XTi5IE R .
%%T:?Ej(bflz_:ﬁéi?— (1 :%9[1‘7\:&[3:@(7’;‘:“——’5:é(%@&fsb)fi)

FTUr—MRAEIZE > TR,

DX, VXA TORE YL NI EETH DI
LD LT, LYY A FTHRNIEL LR, PRI TF a2 U MNOHZZ BT,
BT AENBERA~DIEY EFE2H > T, 58 ERTTNICIRE S b ¥ 1
OB THY, ZALSMITH~DTEY LT 27 &b 3 FHILLEEMR LT
W5, 29 LICEEMRFER, TIMEEL OBEOHFEITRD THDHH 00,
LY ¥ A TSI HT 5 2 LI & A ERIEZE T TZen,

— 5, VLV AT ORE YT 4 T —E AT ORI LTI,
O'Farrell and Hitchens(1990) D &35 THIT Tl BV % A ¥ — B A DFHEIZ B
LTCIRANEBZTZI AN ALEZD ] JIZONWTE, bThRiRbZE
DM N H 5 X I IZHz D,

-52-



Flo, TNETHEMINTELMATE TEY—EAOE XL AN E
HENDH (0 Farrell et al., 1993a) ([ZOWTiX, HELY HHEED M
REW, ZLTC, L¥¥ATOEEDTSGOBIMIZOWTIE, L CHEBH
WX E B X TWRNWZ ERNbnb,

DX, V¥ A FToMIEH/MEZEITHIGE T T OEBIEFENICBWT
REBRMEEIZ TWD DT TIER L, FEBEPHELENTND ENWZ D,
ZOFHARIE, P EARENEANT L REEREN XX TVWDHHD
bbb, T7bb, BARETIE, BEVRAY—E RO AT LT
BHT, b, M- EREROT—ERIZONTE, TOAEICEHR
IZZLneEnzx s (AL, 1995b),

ZZT, TAERTIE, BIPRECHETL2H0DLBNEZFFOONYERTH
D, AT OHFFREEANT D OITEELE N E B TV AREENEZ S WET,
LYx AT OHEEITEITTN?2HR 73X I0RIZONTES BnET
2 LW EMERNREEIZONWT T & ZARI—6 O & H 7e[ElZ& R
Hot= Y,

RI—6 LONYAFTIZHETAREAVHILIVEFOBARAAREENED
[—EX I T HEREIIHTEHER

A EIE=

LY M T DREZEELTICh->TERELGAHZE - TS EESTULVY

LWDT, BREMMLYR—ERELLTLNS,

ETORHFIZEVWTIVRNN—FEHYBLL, ASRL— a0 A EITRSD

5B, L2 Th—2ILLBENRDODND,

Bad > THOLWEILNEBDOABABETHADT, TATIEIFEL,

ESHLEEZZFE >TVWAREETHNEEN P ETCOHMBERELEDLE

THWZEIZRIWLWTWBIZT TH S,

BREZE TV Y LAV OB CEMTELTIZLTWNS,

ZLDFBREHBE SR RIINEBDEHEEAT D,

=B —S9F, F—LIEY, RRTOAUN, ESRRICET A58, OSa=4

=33y, I—TYMNGSEREBIISLDMEIRDOONEZN, £ETEHMB_E

[EFTRET=,

LOxA4TDOI—IMNIENTLSD, ZLOREFIINEEDELD F|

BIFEHEL TS, T EFREIET.

Foh— REIZE>THER.

A

mm O O @

o

H

INHDEENSENND S DIL, FEICEHL Th 6w 2 FEOHFMAY 0
W OBFEEL, ZNDENEET D Z EIXRARETH D2, B
N D ER CHIMEIZSZYRZR TR dn) & LTHGIRAIETH H 2 & AR LT
WaHHoEEbhs,

-53-



ZORD R T AMITEIZI T o8 YLz o N OFSLEMRE, R
A FNRXZTWDHEDERbND, T70bb, TUor— MNiENPLIE, L
VXA TORE 2P NE s ML, B EE EOBAERORNDL L, K
D=—RXEFELTEBY, LIPvATOHBOIEKICE L THR L CHEEMN
TRWIEDREBRLTWDE LD EEbN D,

it

peS

L. BT HEOEFHTHTE-> T, BESNTVLEET~TUIHLT, £
DOEFT & MK ECHEGRZIT O AR A ha— K, ERITEFEEFOREFICEL
S TINHNES DV ME CMA BEIIZRE S T2 E o & fliE L, EMELS LT,

2. DREDOX T RX—=, BFXDA o —_"—TZNEIUTB W TIH—
BETERLIEFNEH SN TWDIGEITENEN 1 FEFTELTHY
v MU, FA—{EfT CEBOMESLEME & B S LTV D56 3R —1
¥ LT H-T,

3. 1998 FIZEAAREFER T, HROT 777 M- AF U H—FERST
V)% CMC(Certified Management Consultant) DF8E # 1T > CW\WH < R A
ke vz b OEEREME ICMCl(International Council of Management
Consulting Institutes) (ZAON8E L, 2REEOFREREIZ L D58 EF 1L Z OERER
FHEFR S CMC B B RIFFICHUG TE 2 L 2 IZ > T %,

4. http://www. zen—noh-ren. or. jp/task/mc/search.htm ¥ X O
http://www. camc. com/index. cfm?PID=12593&PIDList=12513, 12593 & &,

5. ZOOC LW OMFEH ETHHEDRETHLHDT, AT HITBW
THOREICBWT S, ZOMT e beRWARIPRE = L a &
LTOBERPR2VDT THRL, EHEITIEH L TW DAL REE = YL
Z U RN OWITE S S THDRWEGER D72,

6. LTV ITREICLDE, RFEavHAT 4 077 7 —ACEET 52
YYNZ L FOFIZIE, AT 0 T ORISRt EZBE LI TTH D,
e RRBENZFF> TV THMYONES 2 <FERHL TWDHa s
VN YA

7. B _"—=VICREa vy ME L THBHINTWAERL, [FKE
(AL, f ORI L, AR, FUMEERM L7 E OB A I
NTNWDIRERD D,

8. BIMIFAEIZL DL, SOHORB o Y v 4 v b OFEHIRIT BRI 72(T8R

-54 -



BOLEIZHY, FRORKBELTHBROGSZ I NN I ZENTE D,

9. ZOREDINEIZIE, #EREZ, Bl 77 v 7 RS R EDE VR A
— B R RIS Tt U, ZOOSZHI OB S [RIFRFIC R L T —1r &
LTW5d;
http://www. macroproperties. net/sk/regina/regina_html/regina. htm

10. 72— M, 2004 49 AIZ 30 fhicxi LTHML, 2D 5 6D 843
D DIEE 5Tz,

1. ZOEMIX, EEPAXI AOHREBEOHEIZHTHA FE2—
OHRTHLNTL, BARAREREL L TOEEHIZHETLIAMTH D
(Ishimaru and Daniels, 2007),

ik

AL PEE(1995)  HIFR AT I 1T D HHEFT Y — B R EMIED LR — K DA
B —. ASCHEEE, 47, pp.379-402.

B4 BIE-(2006) : HUARERPE XIS IS 1T D E = L & v MBEZE DO ST HIURRNE
& DHR. TR, 79, pp.423-434.

NN FE¥R(2001) : H— B AREHAL & MG ER TR . HhERRLSE, 56, pp.159-168.

Boiteux-Orain; Guillain, Rachel (2004): Changes in the Intrametropolitan Location
of Producer Services in Tle-de-France (1978-1997): Do Information Technologies
Promote a More Dispersed Spatial Pattern? Urban Geography, 25, pp. 550-578.

Button,K. and Pentecost,E. (1993): Regional service sector convergence. Regional
Studies, 27-7, 623-636.

Coffey, W. J. and Shearmur, R. G. (2002): Agglomeration and Dispersion of
High-order Service Employment in the Montreal Metropolitan Region, 1981-96.
Urban Studies, 39, pp.359-378.

Daniels,P.W., Leyshon,A., and Thrift,N.J. (1988): Trends in the growth and location
of professional producer services: UK property consultants. T.E.S.G., 79, 162-174.
Gillespie,A.E. and Green,A.E. (1987): The changing geography of producer services

employment in Britain. Regional Studies, 21, 397-411.

Hepworth,M.E. , Green,A.E. and Gillespie,A.E. (1987): The spatial division of
information labour in Great Britain. Environment and Planning A, 19, 793-806.

Howells,J. (1987): Developments in the Location, Technology and Industrial
Organization of Computer Services: Some Trends and Research Issues. Regional
Studies, 21, 493-503.

Ishimaru, T. and Daniels, P.W. (2007): Understanding the goods-producer services

gap: the case of Japan. Bulletin of Fukuoka University of Education Il, 55, 1-13.

-55-



Lissoni, F. (2001): Knowledge codification and the geography of innovation: the
case of Brescia mechanical cluster. Research Policy, 30, pp.1479-1500.

Marshall,J.N. (1985a): Research policy and review 4. Services in a postindustrial
economy. Environment and Planning A, 17, 1155-1167.

Marshall,J.N. (1985): Business services, the regions and regional policy. Regional
Studies, 19, 353-363.

Marshall,J.N. (1989) : Private services in an era of change. Geoforum, 20, 365-379.

Meyer S.P. and Green M.B. (2003): Headquarters in Canada: An Analysis of Spatial
Patterns. Urban Geography, 24, pp. 232-252.

Muller, E. and Zenker, A. (2001): Business services as actors of knowledge
transformation: the role of KIBS in regional and national innovation systems.
Research Policy, 30, pp.1501-1516.

O’Farrell, P. N. and Hitchens, D. M. W. N. (1990): Producer services and regional
development. Environment and Planning A, 22, pp.1141-1154.

O'Farrell,P.N. , Hitchens,D.M.\W.N. and Moffatt,L.A.RR. (1992): The
competitiveness of business service firms: A matched comparison between
Scotland and the South East of England. Regional studies, 26, 519-533.

O'Farrell,P.N. , Hitchens,D.M. and Moffat,L.A.R. (1993a): The Competitiveness of
Business Services and Regional Development: Evidence from Scotland and the
South East of England. Urban Studies, 30, 1629-1652.

O'Farrell,P.N. , Moffat,L.A.R. and Hitchens,D.M.W.N. (1993b): Manufacturing
demand for business services in a core and peripheral region: Does flexible
production imply vertical disintegration of business services? Regional Studies,
27, 385-400.

Polese, M. and Shearmur, R. (2004): Culture, language, and the location of
high-order services functions: the case of Montreal and Toronto. Economic
Geography, 80, pp. 329-350.

Shearmur, R. and Alvergne, C. (2002): Intrametropolitan Patterns of High-order
Business Service Location: A Comparative Study of Seventeen Sectors in
Ile-de-FranceUrban Studies, 39, pp.1143-1163.

Wood,P.A. (1986): The anatomy of job loss and job creation: Some speculations
on role of the 'Producer Service' sector. Regional Studies, 20, 37-46.

-56 -



NV HHAEASEGICE T EREI LI Y POXBEEE
—EEmEfE L T—

(1) FEOREELHEEM

A HOBEFCBNTIE, IFIERFENV—EARLE L SHER
IZBRA STV DAY, 2203 T b R E IS 722 I BE 3 2 B A9 03 (expertise)
DEBEENEREND L )IC2->TETRY, Zhb 2Rt 2 mikEnn
HEMY— R, EEENEN E D, 2 OO S HUIEL T OR G
FR TR A 5 2 D AREMRIL AWV E VW R D,

—J, BREIZBNTS, —E AR, Akl 2 L IEVE
DIVTA LW, OREICEIT 23 mC2 MR EORmIL, ek & FRfkD
T - B THLLVWIHIFMHRTINETHED LN TE R, LrLAeRs,
— E AR RN CEIT L CE 28130 D b oD, bAEOY—b ¥
DOREEIIRCK & T 5 & B 573135 <, 2O L) 72— 2EAEKD
PERE DIEWE, P —EADOTHEEORHICK D & 2 AN KE L, Mg —
AT OEREE L ER & LTV TS, LER-T, EVRRY—E
AEEOHIRAFERICER T 5 2 1%, ARRENHE YR A —E R EDAT
HOMIICEERT 2 b0 L Bbh s,

Thbb, FO—WEFRORNE R TFER T —EAEOHIL, X
AP —ERAEHXROFR IR 2 A 5Ek & bR TE 5, 2Tk LT,
GBI 2 B R A —E ZADOEHE, THREIE—E R | OIS BLOFF
fEE & biz, MAFREICR T D BEMERR RO — BRIk 5 i O AR E
12 KD AR T — B R EDOSTHIBRE O REMHAE RICH D L bW
2D,

Z T, KETHE, MBENHERXAY—EXETHLIREa T H
v FEICERE YT, M RITIER T EE T 2R e LT, bAEOHT
HHORE 2 P F o R EOEBIEE) & TV — A5 ORGSO R
BEH B NZT 5,

(2) PLAEIZETHBEEIVHILEY FODH

BHNEIZBWTIL, DREEDFTZXIZONT, BEa vy sORE
T ~OEMEE 2 MGt L7220, RETIE, 5B ORMZHREFT 5 & & big,
REa P ILZ s NOEMGEOREIZOWTHH LT 5,
KIV—11%, A FEREa P LE L MR E > CGRESN-a L

-57-



22 NOEMGHERLIZLDOTHD, ZNERDE, B 13 58 TH IR
DHOTNA2. 7% L EHD TWZRUVRILTH Y, Z DO 73 73812 L > TH5E|
LERED R TWA5,

KV—1 AFFIIETHRBEIHILEZU R
(CMC) OEMREH
B B #E (%)
Strategic Planning 5.

Strategic Management

Project Management

General Management

Business Process Reengineering
Information Technology Management
Change Management

Organizational Development
Business Planning

Performance Measurement/Management
Feasibility Studies

Human Resources

Needs Assessment

Z O (7 5578F)
CMC: 1693 A

MDD MDD DWW W w e
W Ul Ul O 0 © © — W =3 00 00 N

o1
ot

EAL 13 538 2% &, BREKHIREE (S8 9 2 Mk - BAlr oG8 o Th 5
LWA D, vRYAY POBRFERBMEINTOLRER, SIKICb2H
MOBENEENTNDEWVWRD, ZOZ &I, REa VP ILT 4 7Y —1E
AMGRRAE L TR Y, HArOFEM~B LI L5 L, MokSnk
TEDFER B D LV R D,

—J, DREORBEI Y ALE Y NOFEMSTELDL L, B TXOEAEL
IR E VWA D (RIV—2), [REEERS - fHRRCE ] &0 afbi - sy
HF Y —RNEBEINRTISAE LR VERICE, 292505, Ok
i, BRI B W TEMEIERS R EORETH Y, a YT 47—
EAHGBHAME SN T RWEATH D, b O OEDE, FEM O
KBLLTEY, fiolbEnz—v 2L HafEHRY— B A =— AR E N
72T, TREE RS - MRRCE ) & O BB OF AR 2 $6 1 7 07 SR A A
EWEDNNGETHD, DREOHEE, BEDOHER R Z VDT

-58 -



ROMEEZ BIND,

[ BRI« FHARLEE ) 7 TV —RBXENUSO—D 24.2%% HH TV 5D
n, TAERER) I~—Fr 707 - g¥ i@ 7—%) O340
Lo TH2.9% LIHFFEE EDTWD, Fiz, [TFaxriar) DiFEER
) THFERRA%E - HiIl) TAERRAE) 7R ENFER B THH Z LiF, RiE#E
W2 A R EPNTCOBEEREDOREEZ XML TS &Nk D,

KXV—2 HRIZBEFBARBEEaAUHILAUE
(CMC) OEMHE

HE[H 53 B HE (%)
e B+ HE A 24.
NHE 5 B 15.
V=TT EmE il T
EBUGE

Tagyay (FE~EE~EE~T)
R F s

BB

1% Sl (s i

WFZEERSE - Bt

B ARG

YR <=HXT A b

BREE

NRY) a—x2 o o=FT )7

L AEEEN R ARRERER BB & Y 1Rk

—
w

~N W O O N = 01T O RO 3N

S wk o o ©

FREFAEEME L TRESN TS ar g (CMC) 1E, DA
EIZED X HITIEE LTV D0y, FREMNRMNOSMAR L. (MIV—1), K
FARIZH 59. 9%, FHZSIINBRIZ 6. 8%, KIAFIC 4. 5% DifkE 2 P& v k3
EHELTWDZEN, EM—212X>TTTICHLNZENEZD, FOMMo
BRI 10 AR TH D L 51T, BEa Pz o AXRETEZE
DI IRE STV D, Ld KFEPEL MMZHIRIZ D &0 5 [ b
72, BOUMN, bz, ReGRER, bR, JEEARZR SiXE 0 b,

MIV—1IZREN TS CMC OHESEM RIS GREIL, BE#M—2Th
DT, KM YILT 4 v 7T 7 — BEEEBMGH RO F4T
FHEIK ANZ =0 BB 65 (BREE~OEEZ EVIZLD), ZDD, Z

-59 -



DoARN, WHICBITAFEEOIRI KL TWD EFRE L 220, Tl A,
KEHENCHET 2R E LT 0 o T —E REOHM T XD FEREE X
L TWBEHWNZ 5,

4%

- !

HNV—1 bHHAEIZBITFECMCOHFH (2006 £ 4 BIRTE)

HIV—2 bhABEIZEITEZEIR—JURHEOBEAVYILE Y MO L T
(2006 &£ 8 AIRTE)

- 60 -



THICHLT, AV H—Fy hE T R=VICE > THRBELERE
VA NERERNIONH L B T D KIV—1 & RIERIC, BATER 31. 1%,
KRBT 10. 4%, FERINEN 4.9% ThHHZ &1L, T TICRIM—1ICL>TH
U= VB OB E 3 L E v MITE I, KPR, BRI RHE IR L
TWDZ PR, ZORBETRE L PLLZ PR BN ERD
Motz, I, RIV—2 X0, ¥ 7o X—UB#E a2 > MR
EarPgr X0 L BMICENET TR, 2EICHYESMA LTS
ZERPNL, ZOoZEiE, IV—305bHLNTHD, MAEERIZEN,
THH U=V BIIREa A2 PBEBIL TS Z ERHLTH
D, £ITC, WHEITIE, MGEHZ0RE LTH U "= ST
LHREE AP NLE U NOEFARSL T VT 4 v ZIEBNZOW TRk T 5,

600

500

400

300

200

100

4500
4000
3500
3000
2500
2000
1500
1000

500

KIV—3 #EFENFEIHILZD M

-61-



(3) EEMICETHABEQUYILE D FOEFEE

BRI Lo THRBEEITWD, BRE a2 MY T 5 EE1T,
BT LERE ATV T 4 VT EBEDOHBZITo>TWNDL DT TIE RV, #2348 T
LEEO TZEM) ML, FERZE, KEXE, VAT vy T T roT—,
ITECE L, FHEEERITY—E X, FUMERE L2 POHE LIS TH
Do

DL, EobOWIHELRE YT 4 v TEBET O EENS
L= FICHEHE SN TWATDIT, ST 2EEHNREa YL E
FEEED HITDHNITEZNEDEEZIBND, I HIZ, #HFIZBNTIE, 4
UL RV ORE 2 L2 MRS OO, SRS DR E
AP AT 4 T ERTGOREARL T DNLTHDL ENZ D,

TRbb, BEaAYNT 4 UV EETET CIIBEEGPRNETH D L &
BT, 72E ZIEMBL IS L TRE DA R L FRESKRICEA L TH T K3
AHRDD ENVSTZL DI, BN —ERA=—XEFEN D > TWDH )0
LTHHNLTHDLEEBEZLND,

EETICBITAREa Ly NEEORED ERROBERNRSH D, T2
Db, FLEAEBRFEANRENOFMHB/THY, BREa L PLEZ L FEN)
HEHCTH U=V LTI Tunan, Ear s o v 7 ORiT
STNHEWNI LDIE, OB RXAY—EREFO—ERE L TREIZET
LAY NT 4 U TEBLRRTCND E Vo IE I Ny (RIV—3),

ayP B DL, J~NDOXHIZ, BB+, TEEL, ARSH
L7 POEKE L ST, ZNALEREL LN LEEEEDOREFRIC
LRI LTEY, BREICET LT ¢ U TIEIMHENEETH D &V A
Do DWW, O~RDOEHIZ, pEmiRTEZIT O LFKFIZ, HHODIZHET
DREREIEN L TCa P T 4 VT EBIIBAT 5605 5,

THUCKH LT RE T 4 U EBICEME L TV BRI R,
NPy MTE, ADLDIZ, REICEET 5 Mm% "8 2 G
HEIToTWVAE LWL, COXIIHRBREROZFIELEMRL, 1 OT
A= =R E TR 72 ) U EIEN LT, RIS 2REeMRa s
VNT 4 T EITOTEHELNDLN, WTNLER L ORI THY, Zo
ZEMMAERESE, REA YT 0 U TEBITRHET 5 2 L 2 FREIC
LTW5s,

-62 -



KV—3 EEHICETFTE20URN—VBHEOEEI HILE U F

EH¥EE TEENRIL
AlRBREaY T 4T BZRK - BRI HEESH Y
B| ERREEa YT 4 T BZRAK - BRI HEEH Y
C|AfEA—NN—REa YT 47 FERK - @RI HBED Y
D|EFE AT LA ILT 0 O % = R 25 E)
E| iz Yrr e KRFaBt%, WHelRe s +2
F| A T F A WM CBEA T o2 vT 4 0
G| H/IMEFEzlr L HiE L H 2k (ONMO)
H| F/ 2201
I | HiMesE2 LA
J| it e [
K | BBt EREALNEa VT o T R
L| BBt - f7EcE L
M| BiE L - ARSFHE
N | TBEL
0 | PRE&PEHSHEL Y v
P | PRERPEH L E D v
Q | fERE B AR B SR WRFEHRNE =2 v T o T
R | fERREPE il oe IRFEHRMS 2 VLT ¢ T - R ]

XLV EBIUCHPIZE > TER,

EZAT, HFICBWTREa A Z U R LTRERERZELT TV
LONRH/NMEEZK L TH D, F/NMEEZKLIL, REMRREICET 5=
YYNT 4 TEBEEIToTEBY, FMBBOREDO=—XIZEHL TS
DT, EETIZEWN T /MW LR E 2 L o R ELRE A TH
DRI D7 TR,

ZDRINTGIE, WBEALYAZ L R THH Y /MK OB LA
LEERIEEZ L TW5D, MITKREOTEEEFEOR, MdEd I8
L, fHRIBRBZR AT 23, BRI Lo THEonm#sEs b iz L
RS L & HICRAREIEE LT > TV 5, BLEE DS D RIS
TS EIEREL, OB FEEORBEREICE > THIE R —F
A blpoTWDHENZ D,

RKIV—3MHHTHND X, HFIZEBWTA~C D L 95 ZeBFMR L L7
BE oY MEENDIRRVDIE, O &I, KESHREICK T B4t
KB HDHENZ D, HGETHTORMBETIE, a7 ¢ o FTREDFRAE

-63 -



L7cBRITIE, 3O EREHBEICART 2RO R Fa T 4 o 77 7 — A
IIIEL, TRORF7 7 —LERBLSLTCaryyryy MakiE L, #
Gl7extinz LT b,

L= T, HIFEHICKTFa oY ILT 4 77 7 — NN HET A LBk
NI, IR D, arv LT 4 T, HOIERTHEROBETHY, &
BHR LD Ry MIstEEI O LiEE TERICE > TiThhu a3, #H43
PAFHRICHI S ONE@BTH Y, BFICIELTE T 4 A2 MSE L
WX, Lo C, @EEROKRFEa YL T 4077 7 — W3R
Tz 7 v F i S 2 MEMEIZZ L Enz 5,

(4) EBHICE T3 ESRRAY—ERFEDHY

5 OHF/IMEREIZ & > Theh BRI 28T TEiBiR) oL
a A MNHIEABRKOBETH D Wz D, Thbb, RO H DI K
DHFKRELTROBESZLOIL, WBEEZ VLIRS IMAFERE LTRAL
BIMEE50nTh D,

L7eo T, BBEHEICITEMY —E2AERIURFEE I 521570 <, &E
FlIRE L L CHXHERIET S, £ LT, EADE) 2 TRERIR Y BRK9
DI, wHliE U CRUSICE T D EET K3 ZOH#MED 72 597, e
ERICET a0 LT 4 7B ERTHREED DR v EnbiLD
(MG ARSI ARE LICRET oM & & VA K D), BlER L & 26 &k
T HTOOFEE L THREORE 2PV T 4 TN DR WEELS
[

VDX o R e oS E LT H{ETE DD TIERNWEASS
e TR H, HIGET ORI/ MEERERIL, ML Ta T 0 7R
Ba2DT DRI, 20D, BRI Ko Tax FHKTE 5, B
JVEPRREE 70 E D B FRDY—EZADT 7 N = U IR TH D
0B, THLUHNOFRBEO TR A —E A, TbBHE LK FE D
RN,

LL, TRETOEVRAY—ERET TR EE TR 5 BN L
feaPus s b ERKTHIEENWRITR L, BRELTBIBERED WA
EVRAY—E R LT, HD5W0EE0—BRELT, REICEDS /
UNTERDDHZ LIRS, LER-T, EMELEZY—E X L0 HaEH
Y—ER, PEXYD Ll E\W0) L0 [k 2 REL LEoER) &
WO RD =— AN FiND,

-64 -



ZDOX ) BEBEMOREL, RS L THITICBITAREa Y ILHF B
DRSNS HMR A 5 2 BTV OT, oy ¥
DIEENIEHT 5 & Bbh b,

(5) &&&H

WERHICBIT A REa YT 4 T —ERDEREIZONT, RO XL
VIR ENFERITE B,

- PP A - $m¢%%mrﬁe SESERETVRAT—EABENKRE 2
YN R E L TOREZEH T TV D,

- MG CIEEMFR L L7 ﬁﬂ/ﬁw74/7#~tX®%&tﬁfiﬁ
BT,
Hr OB OREN 221G L, BRI L > Tl L Tnd = e
2 b, MR~THGEBL TS

INLDORIL, B FXOLVYy A FITBITFIREa YT 4 T —E
xﬁ%@%ﬁkmﬂﬁék*%ﬁ%mo:hi ﬁ%@%¢*ié%@f%
HEVZ DD, ZTOWBIIIFTFEMOY —ERIIHTHERT7, 22X
P—e x| ﬂféﬁﬁ?ﬁwmﬁkk%<%bw,:® kiaﬁk@ﬁ1
BoSULE D S TRRAS D LD, BRELT, BAREOE VX
ZMEATICO ML, AETRIZB T2 — AR AKX EL 525
D EEbhb,

- 65 -



V SROFELRZE

P — B ARFD T B — SUIZHEIT LTV D E Wbt TA LWL, E L
B DWW TR L XL TR D E T LS HUIRIC S X0 2T, 2 oEE

DEBWITITIRERALBAELTND,

FSC BT 5 — B 2 DHAL ST L TV DAL KRIC IV TIEARFSE Txl 4
ELTEL Y AT O LD T/ N HICEB W T O a2 v Z v MMeZE
DNHFSENFESL L TWD Z EDR LN o Tz, ZOFRITIE, —EX
DEECEROGELZREE L, BEREICET S ) ofakic &
6Fﬁ%mjﬁkb,WM%’ié*h%%Hwaﬂ%mﬁmﬁﬁﬁﬁﬁ

BWTHIEL, ZOZ ENERT D2ERMIBRTRNNT VADOHFERS D &
b\zéo

S5, KATHEIC X 28O SEUIFAET 2B DD, KEATEIZ AT A3 57
T DREEDOIFINSATERNMATIGOERZDH X LY v A F
DOfE P NIFEI L TRV, BT REa YT o7
BEL [~—FTy b=y TF] ZERTLILENTETNDENVRD,

EZAT, BRETHE, A MPRE W EETENE —H LB THEE
BROFEF —ERENZRICHKE L TE 7, AMIKEE e & 058 7a
FHEICE T 5 B R AP — B R IIHITICB W T H TN E < Yi%EMITFEm
(70 M5 IR B & 220 T

—J7, RREMISHESR SICET D EVR A — R 3k - HR IR0y
—EZANE L, TEMAXRE] NERFEDEZEIZK LW &5 o0
ETIE I OIFENIHRAZ RGN TR Y, L 0bi), ZoMEmiTiiiic
BWTHETHD L b s,

IR BIE, #ITITRIT D EFERE B ORE P T D Rk DA,

HICBT 2 - FRE GO E VR A BRI T HATREEIKLS TS
W%f%éo_®t/zxﬁ~t1@ 5B ORI T ZE IR TTIZ BN T
B EINTERY, DREOE YR A —E AHHICE L CREHTE & H7 [
EDORNZZEREZAE T SHETND,

ZOXEIIRIRUDORIEIZSH Db DIX, FERZEZ H 72720 (intangible) b DI
XD FEEO KM E RRFEFRZ FRNTE 2 7R FIEDAEEL T D o
DEFRA OREEH ORE i - Bl Thbod Wiz b, Len-T, BCKTH
HIVTWDIEFE /R EG - TR EERD BV R AP — B AN ORKAL « BT
Refl 2 2920y, HDHWIE, HAMREOTGOEENA LD L D272 DD

- 66 -



nE Litzewny,

O INE O H T O R A 1B SE T 5 720 OFRRE & TR, B ATRRE &
—ERFHELOBBREBSE LN D, Mk - HRERO LR AF—E AT
S OHUIR R B A BT H 2 & Th D,

Thbb, MAEICBIT 2o r A —AMGIE, Yikigkiclk T 5%
Z &M OH — B RCKT D EBAREFEEL WL E N D, BK
DEJEO VR AEMICIE, BEFIEICET ~=a 7 0Bl - ke &
WL I D X912, BEVRRICET 28808 ik i, TERFE 23980
b, ZnnmBmicit@EL T\nd,

ZHICH LT, DAREOEFICESE R AEDL L, HEDORE KR
AR LD THY, FEFOM TR %29 £< g (b L2
ENT EEMIEILTND LS, BEWCHEHT L LT 0 v T OFERD
ME & FCK TITRARMIZ R 2> TV D 00E LRV, S5, BARDEE,
RE ALY NT 4 T —EADOFTAEDOEIMNIRE 22 52 TWH DI,
RIZE S Mk TIER2A 9D,

AS%OMBEOMEL LT, koENETFoND, £7, DREHGFEO
EYUR AT —E AN OREIL, AR CTHERE LEREa LT 0 7
P—EZANLEZETRIETEDLDTH LD, £2, EVDOIFEEMAL
TE TR EM ORI, HFEOF/INZEICEEEDLLDROMNE I D, =
DS, SO5RDEHFRICL > THIEREMRILTEDITHA D,

wIZ, WHEOE XA —EZAOWMGNBNTO RN TREL 52T
WD HGER T O RAEFE & B 7 EOREBHTTEICAT 2 b ORFE R A —
EAMRIEL ORGIFEROMATH D, AR TEE LTHEGEE LIcRE 2
YINT 4 TP —ERICONTIE, KRR T 4 A HDRFa T
4T T 7= AEDOBRBRNALINTED, ZORE I HITIEBET HMEEND
A9, 2L, LT —E 2ABENIEEMICHET L Z ERRETHY,
I FEZ T RETT 20BN D 5,

BRI, ZERPRITIZHENT, BEVRA T —EROFEERE I HEE
DOIEEN R B D 28 Th b, T7hbb, B¥EREICETL ) 29
SHHIETSGORHEROMBAEZITY 2L THhD, ZOMEICE, B¥oy—t
ARENICBT 2R, 1T, FHEZR L, REEITENCHE A Y T MBS AT
BRVEL IS,

-67 -



	Ishimaru_16-18_kaken_hyoshi.pdf
	Ishimaru_16-18_kaken_intro
	Ishimaru_16-18_kaken_honbun

